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FACTORS AFFECTING DECISION-MAKING TO PURCHAS VOLUNTARY MOTOR
INSURANCE POLICY OF SYN MUN KONG INSURANCE (NAKORNPATHOM BRANCH)
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Abstract

The objective of this research was to study the static for analysis is Binary logistic regression
help for analysis factors affecting decision-making to purchas voluntary motor insurance policy of syn
mon kong insurance (nakornpathom branch) by enter method and creating predict the likelihood of
decision-making to purchas. The samples were consumers who buy voluntary motor insurance policy
of syn mun kong insurance (nakompathom branch) totally 400 persons. The research instrument was
a questionnaire. A questionnaire used as research instrument had reliability equal .95. Statistics used
to analyze data were Frequency, Percentage, (Mean: X ), (Standard Deviation: S.D.), (Pearson’s Product

Moment Correlation Coefficient) and binary logistic regression at p-value 0.05.

The research results found that: analysis of relationship between personal factor and
affecting decision-making to purchas voluntary motor insurance policy was found the female to
affecting decision-making to purchas voluntary motor insurance policy (p-value = 0.016). The results
showed that marketing mix factors affecting decision-making to purchas voluntary motor insurance
policy overall at high level. It was found that consumers paid the highest attention to product
factor (X = 4.04 ) and lowest attention to Price (X = 3.70). The study of attitude factor overall at
highest level in the following order of sensibility (X = 4.30) and behavior (X = 4.24 ). The behavior
of consumers to purchas voluntary motor insurance policy found that most samples have bought
voluntary motor insurance policy to protect their car near the end of their buying through agent
and budget to by from up to 10,000 baht. The study the static for analysis is Binary logistic
regression help for analysis factors affecting decision-making to purchas voluntary motor insurance
policy of syn mon kong insurance (nakornpatthom branch) by enter method and creating predict
the likelihood of decision-making to purchas. The results showed that the female (OR = 6.53), Price
factor (OR = 4.45), Place factor (OR = 5.13), sensibility factor (OR = 7.36) and behavior factor (OR =
180.07) that affecting decision-making to purchas voluntary motor insurance policy of syn mon kong

insurance (nakornpathom branch) by P(decision-making to purchas) = 1

1+e

W = -29.75 + 2.32 (female) + 1.42 (Price factor) +1.24 (Place factor) +0.99 (sensibility factor) + 4.46

(behavior factor)

Keywords: Decision-Making to Purchas Voluntary Motor Insurance, 7p
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