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FACTORS RELATED TO BRAND LOYALTY OF STARWELL ELECTRIC APPLIANCE IN BANGKOK
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Abstract

Factors related to brand loyalty of Starwell electric appliance in Bangkok. The purpose of this
research aimed to study 1) demographic or personal characteristic that influence brand loyalty 2)
factors on Marketing Mix that effects level of brand loyalty 3) Cognitive factors that effects level of
brand loyalty. The sample size is 400 customers using Starwell electric appliance in Bangkok. The
data was collected and analyzed by using statistic such as t-test, One-way ANOVA Stepwise Multiple

Regression Analysis.

The result found that 1) brand loyalty to Starwell electric appliance differ from age 2)
Marketing Mix in place, promotion and price are related to overall brand loyalty 3) cognition from
others’ experience, testing and cognition from media are related to overall brand loyalty with the

significance level of 0.05

Keywords: Marketing Mix, Cognitive factors, Brand loyalty
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abroad. The important marketing opportunities of the amazon river stringray is confederation to
establish a distribution center for amazon river stringray to save on the price of foreign oppression.
Optimizing the marketing strategies, channel of distribution, and sales promotion by contest
organizers and auction amazon river stringray in Thailand often. Thus creating the expansion of the
rarket and increase rarket opportunities for the distribution of amazon river stringray of Thailand

in present.
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IJ 1 ! L a 1% v a
ndananNUANAluATIEUA AruwgRngsy (Y1)

Uaduy B Beta t Sig.
fpaii 0.679 0.000*
AUTIA (X2) 0.226 0.217 0.217 0.000*
AUNIINTLNE (X3) 0.261 0.246 0.246 0.000%
funsaEaSuNSUIY (X4) 0.312 0.311 0.311 0.000*

R =0.669, R? = 0.448, Adjust R? = 0.443, S.E..; = 0.52840

Sa o o d
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P> a 5 . . PV
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PFWARDANUNNA LUATIFUAT AURALAR (Y2)

Uade B Beta t Sig.
fpaii 0.587 0.001*
fuTIA (X2) 0.262 0.252 4.709 0.000*
funsInsmue (X3) 0.350 0.330 6.296 0.000%
FUNFALEINNTUIE (X4) 0.226 0.226 4.900 0.000%

R =0.703, R? = 0.495, Adjust R? = 0.491, S.E..s = 0.50378
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(n=400)
Uavw B Beta t Sig.
Apaii 0.244 0.000%
FUTIAN (X2) 0.305 0.246 4.680 0.000*
FuNsIngmLNg (X3) 0.269 0.302 5.862 0.000%
FuMTAIESUNITUY (X4) 0.244 0.281 6.217 0.000%

R = 0.717, R? = 0.514, Adjust R? = 0.510, S.E. = 0.47260
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Uade B Beta t Sig.
Apaii 0.686 0.000*
ms3ufande (x5) 0.168 0.169 3.114 0.002%
mMsnmaaald (X6) 0.306 0.291 4.749 0.000%
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R = 0.728, R2 = 0.530, Adjust R? = 0.527, S.E.¢ = 0.48738,
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