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THE IMAGE PERCEPTION OF CORPORATE SOCIAL RESPONSIBILITY INFLUENCING
THE COMMUNITY LOYALTY OF SANGSOM COMPANY LIMITED: A CASE STUDY OF
RESIDENTS IN TUMBON HOMGRED, SAMPRAN, NAKHON PATHOM
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Abstract

The purpose of this research aimed to study the image perception of Corporate Social
Responsibility influencing the community loyalty of Sangsom Company Limited. The data was
collected from 400 residents in Tumbon Horngred, Sampran, Nakhon Pathom and the questionnaires
were used as tools. To annalyze data, Frequency, Percentage, t-test, One-way ANOVA, LSD and

Multiple Regression Analysis were used.
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The research revealed that 1) the perceived image of social responsibility was at a high
level. The level of recognition in descending order including the event policy, treat the
community with social responsibility, image of CSR Activities, agencies and personnel responsible
for the project, Image of good governance and community satisfaction towards the company,
respectively. 2) Marital status, religion, education, occupation and current address influenced the
image perception of Corporate Social Responsibility 3) Marital status and current address
influenced the community loyalty 4) Perception including community satisfaction towards the

company and treat the community with social responsibility influenced the community loyalty

Keywords: Perception, Corporate Social Responsibility, Loyalty
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