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The Effects of Integrated Marketing Communication Tools on Buying Decision
towards Lipton lce Tea of Students at Faculty of Management Science,

Silpakorn University Phetchaburi IT Campus
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Abstract

The purpose of this research is to study the effects of integrated marketing
communication tools on buying decision towards Lipton Ice Tea of students at Faculty of
Management Science in Silpakorn University Phetchaburi IT campus. Quantitative
research methodology was employed for this study. The research samples were
students at Faculty of Management Science, Silpakorn University that consumed Lipton

lce Tea. Questionnaires were used to collect data. The reliability vale of the survey

'yinAnnsziunoyaed udnganinsgsiadodin angAnainsdans inanenduAaling E-mail: supanut.bs@gmail.com
2yinAnmszfunBoyanas wingandwisgeiatindia AncAnannisdnnig indnandadating E-mail: golf_procyon@hotmail.com
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guestionnaire was 0.957. Data was analyzed by multiple regression analysis. The results
show that advertising (X,), public relation (X,), sale promotion (X,), personal selling (X,)
and event marketing (X, ) affected the decision to buy Lipton Ice Tea (Y) with a
significance level of 0.05. The prediction equation was Y = 0.487+ (0.334) X1 + (0.113)
X2 + (0.144) X3+ (0.135) X4+(0.186) X5.

Keywords: Integrated Marketing Communication, Buying Decision
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