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Abstract

The object of this research is to study factors (Brand Equity, Brand Image)
related to consumer’s brand loyalty of G-Shock Thailand Lover's Group. The sample size
for this study is 400 customers. The questionnaire is used for data collection. The
statistical analysis method were Percentage, Mean, Standard multiple regression

analyzed.

Brand Equity of Casio G-Shock’s Watch is average in term of Brand awareness,
Perceived quality and Brand association were average level as R value was 0.749 at

significance level of 0.05.

Brand image of Casio G-Shock’s Watch is in term of attributes, benefits, values,
cultures, personality and users are at high levels as R value was 0.985 at significance

level of 0.05.

Keywords: Brand equity, Brand image, Brand loyalty
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