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Technology and Innovative Management: A Case Study of Kiosk

Service in Tesco Lotus

Abstract

The purpose of this research was to study technology and innovative management:
a case study of Kiosk Service in Tesco Lotus by reviews of literatures, conceptual framework
of Innovation Process, Five Forces Model, and Innovation Life Cycle. Tesco Lotus used Kiosk
which was innovation for merging distribution channels between online and offline. A
research results indicated that technology and innovation made business succeed. Tesco
Lotus increased distribution channels to be different from competitors in the retail business.
it was also more convenient, faster, and responding to consumer demand. In addition, it
could access more consumers in the provincial areas. As the online marketing could be more
growth, business was able to use innovation to improve their services effectively.

Keywords : Management, Technology, Innovation, Success, Kiosk
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