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Five Dimensions of Service Quality at Service
Encounter of TRUE

Abstract

The qualitative research on five dimensions of service quality at service encounter of
TRUE aimed to collect data from secondary sources. The data were collected from the
previous research and search of an online database. The purpose of this research was to

study five dimensions of service quality at service encounter of TRUE, The result found that

the factor affecting services business successful was dimension of service quality which can
use to response the consumers’ needs.

Keyword : Service Quality
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