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Abstract

This research was study the innovation process and marketing communication of PDM
Brand Company. This research is a qualitative research by In—-depth interview method. By using the
production processing of Thai mat to be a Modern mat and using a marketing communication to
provided the product for consumer. To add value for product and to be acceptance for New mat or
you can called it. The new Thai innovation from PDM Brand Company

Keywords . innovation process ; marketing communication ; PDM Brand Compan
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Abstract

This research was study the innovation process and marketing communication of PDM Brand
Company. This research is a qualitative research by In-depth interview method. By using the production
processing of Thai mat to be a Modern mat and using a marketing communication to provided the product for
consumer. To add value for product and to be acceptance for New mat or you can called it. The new Thai
innovation from PDM Brand Company
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