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Method to development packaging for value marketing of strawberry business
of research target group about 18-23 years old
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Abstract

Method was the research to development packaging for value marketing of
strawberry business of research target group about 18-23 years old. Objective for
Developed to made value of packaging and studied about need and acknowledge
packaging of target group between 18 — 23 years old. Method to studied of research
was qualitative research. Population of research is target group sample population was
20, So we would like to divided of sample 4 groups. Method to test was interview
because it easily to collection data , So we interview both male and female of target

group.
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The outcome of test the packaging suitable for products because customers
want to saw quality size and number of strawberry. The packaging lack of strong. The
from packaging of products have not unique and badge of products. The packaging
didn’t difference other products Cleanmg and safety was factor to made customer’s
decision such as manufacturlng date. Explratlon date , component and hallmark of
products. The products was fruit , customers want to fresh , cleaning and safety of
products. ‘

Key words : Developed packaging of products
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