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Factors Website Design effect to attitude decision Shopping via Internet in area

‘Bangkae Bangkok
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Abstract

This research the objective to studied Factors Demography Website Design
Attitude brand and advertise relating to Purchasing behaviour through the website.
The samples used in the research include Consumers used the Internet in area
Bangkae Bangkok and the 400 samples. The questionnaires are used To collect
information and used statistical analysis include Percentage, average, standard
deviation and hypothesis was tested by t-test, One-Way ANOVA, and Regression

The results of the research were as follows Gender affected to the field of

website design Age, Education, Occupation, Income affected to the field of website
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design. Income affected to attitude brand and advertise. Factors Website Design
Context Community Customization Communication and Commerce affected to
attitude brand and advertise. Attitude:brand.and advertise affected to decisioned

Shopping via website different.

Keyword: Attitude, Behavior,-Relativity, Website
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