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Electronic Word of Mouth on The Internet Affecting Purchasing Decisions of
Consumers in Bangkok Ratchathewi
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Abstract

This research is to study the different demographic,Marketing mix 6 Ps
Affecting the decision to purchase a product or service on the Internet in Bangkok
Ratchathewi. The sample of 400 people. The instrument used in the research
questionnaire was closed. The study indicated that Most respondents were female,
aged 30-39 years. A bachelor's degree Private Employees The average monthly
income of 30,001 or more. Online media to influence purchase decisions is

Facebook. The average price of more than 901 baht. The frequency of purchases is 1
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month / times. Information from a trusted person to buy is to ask people who have
experience with that product through online media. Electronic Word of Mouth on
the Intemnet has resulted in the purchase is the most personal experience with
information about the advantages of the product. Fa’ttbrs affecting the decision to
purchase the most. Factorslprivacy by preventing unauthor'ized access to customer
information from third partiéi’ The decision to buy a product or service in the form
of communication on the Iﬁternet, word of mouth i:s the most effective. After buying
behavior Factors communication Tell affect the purchase decision. Product factors
Distribution channels And the spéciﬂc impact on the decision making process on all

sides.
Keyword : Decision / marketing.-mix-6Ps/. Electronic Word of Mouth
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a1y 2.736 .019*% 3.029 011*
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AnLiu Aansy mumsmmau‘lwaaummausms‘tusﬂqumsﬁaamuum’iuanmauu
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Yadusuanududiun 101 050 101* 2.038 .042*

<

tz‘ 1 s =§ = ) L -

IR 6.1 LLammauUszﬁvzsmmmaa‘lugﬂmmﬂmuumu(b) pasAdudseans

& ) o Y v 1 o

mmmaaaluiﬂsuaaﬂvLLuummmu (B #30 Beta) vaesaudsNHIuN1ITARRBNLALINY
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