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Behavioral Factors and The Marketing Mix Electronics that Affecting the Option
Electronic Books via the Internet, Consumers in Bangkok and Vicinity.
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Abstract

This research is a quantitative research. The objective was to study the
different demoegraphic. Relationship marketing mix 6Ps Behavioral Choice of
electronic books via the Internet. Online consumer behavior and relationships with
the selection of electronic books via the Internet. The sample of 400 users of
electronic books were used in this study were closed in the survey sample. The data
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were analyzed by frequency, percentage, mean, standard deviation. And inferential
statistics (Inferential Statistics) to test hypotheses, including T-Test, One Way Anova,
Regression

The study found that the majority of respondents were female. In the age
range 20-29 years of undergraduate study. Professional / student The average
monthly income of less than 5,000 baht and behavior when buying electronic books
found in Bangkok and surrounding provinces. Buy electronic books, fiction books
(Fiction), most buy through the website or application functionality Ookbee.com
most Facebook is the most effective media buying decisions. Take the time to read
books 4-6 hours at a time to buy 100-300 baht contributing factors in the selection of
his books electronically. It is convenient to carry. The site is easy to find the books
they need. Can provide information in electronic books Behavior that resulted in the
selection of his books electronically. The contents are mixed Buy electronic books
from their favorite authors. Can be read continuously until the end of time.
Demographic factors, and the marketing mix, mainly affecting the selection of books
available online.

Keywords: the marketing mix, Consumer behavior online, Electronic Book
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