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Abstract

The objectives of this research were to study the influence of values on Apple IPHONE purchasing
decision of consumers in HUA HIN district with four hypotheses related to the values (Economic values, Social
Values, Material Values, Aesthetic Values). The questionnaire was used as the research tool by distributed to
400 people who used the service from IStudio in HUA HIN district. The questionnaire was distributed to 30
people who are in the actual population as the pre-test and then was tested the reliability by Cronbach’s Alpha
with the coefficient at 0.929. The data was analyzed by multiple regression analysis. The results show that
Economic values (X1), Social Values(X2), Aesthetic Values(X4) which had effected on purchasing decisions (Y)
with a significance quality level of 0.05. The prediction equation was Y = 1.030 + (0.425)x1 + (0.250)x2 +
(0.248)X4. The value of the varioble to indicate that the values that influence of Apple IPHONE purchasing
decision of consumers because Apple IPHONE will reflect the financial position. To be accepted in society.The
required technology leadership maybe include application functionality. Attracted the attention of consumer .AS
Kotler (Kotler. 2000: 176-178) says that consumers make decisions include factors are motivation, perception,

learning, personality and attitudes of consumers, which is reflected them need.

Keywords: Values, purchasing decision
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R=0.711, R Square = 0.505 , Adjusted R Square = 0.500 , Std Error of the Estimate = 0.54055
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