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Creating value-added and channel of distribution to seafood products of the
entrepreneurs

in Pak Nam Pran, Amphoe Pranburi, Changwat Prachuap Khiri Khan
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Abstract

The study aimed at studying the value-added creation and distribution
channels of seafood products in the area of in Pak Nam Pran, Amphoe Pranburi,
Changwat Prachuap Khiri Khan. It was the qualitative research conducted by using
the phenomenological study method. The key informants of the study were 1) the
entrepreneur of OX Seafood Restaurant, 2) the owner of HiaTu souvenir shop, and 3)
Ms. Thirawan Phan Sa-nga. The data was gathered by the in-depth interview of three

main informants, collected by interview form containing open-ended questions and
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analyzed by using descriptive analysis. The findings indicated that 1) OX Seafood
Restaurant, where had been located in the seaboard area, had had the shop front as
the distribution channel selling seafood products of the restaurant to the tourists
who were targeted as the main customer group. Besides, the value added to the
seafood products of OX Seafood Restaurant had been created by the entrepreneur
who had processed sea materials into various dishes of seafood, especially lobster
with garlic, stir-fried soft-shelled crab in curry powder, casseroled shrimps with glass
noodles, and baked scallops with butter, etc., 2) HiaTu souvenir shop, cooperating as
both wholesaler and retailer had been located at the roadside; the products had
been distributed by both selling at the shop front and sending to other shops. Most
customers of this shop are tourists. The owner had added the value of the products
through drying out materials into dried food and changing the product packaging, and
3) Thirawan had produced and sold dried squid in the ways of both retailing and
wholesaling. In terms of wholesaling, the products were distributed to souvenir shops
located in the area and outside the district, with the selection of the location where
the space had been wide for drying process. The main customer was the group of

souvenir shops located in the area and outside the district.
Keywords :the entrepreneurs , processed seafood products , channel of distribution
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