¥ 1
@/ =

NSUTEYUTAVINTTLAURUASUIUIVIRAIUUINSTINY ATST 5
The 5™ National & International Conferrence
Business Administration 2017 : Digital Economy Thailand 4.0

AMTUIMNS5IN A Inenaauily
1w o .
5¥N3199U7 9 - 10 TurAw 2560

a dk [ o o '
o4 Taeusal & 1Buwses Jendndesivg



fivsnwn

asmsuANmINenaeudld

FO485N17UA (594A181519158 A5.358Wa NI
FO995NITUR (509A180519158 A5.ASNS fisAinsna)

58988M5UA (Remans1ansd as.nems A3laniie)

58995M U (Jemansn9138 asveadeu Tagu)
50998M5UA ({emansiansdniiu urlude)
s0188M5UR (@11sdsuy Wellsm)
79998M15UA (919158090 dIudned)
AUARNLUIVSGIAY
seenniURnarUIINsEsAREneUIIsLas RISy
sewnuAnuyUIIITIAAdIevInIsuayAmeduus
TesnmUinaEUIIIgIiaeldeuasUINsiIns
ToeAAIUARNEUISTIRI e RN FRIUY

=} a a i @
TONAUUAANIEY Sﬂqib:iﬂﬁlﬂ']EJﬂ’]'iL\iULLﬂ’J‘SSUUﬁ'ﬁﬂUMFI

FOIFNANTIATE AS.99NAUAUNS uateranISey
509AEN519158 AS.3iles Yy n

TGS
demans1ansd aslsedaas dssaaing

NBIUTIAUITNIT

HUeMmans1nsd asUssiaas T5v0uading
819158 9. ajwe’ NaoUSILAIEY
Hemans1913e #3.U3m ATUGITIU
H8Mans19138 ag.quiln EATHRN
HU8Mmans19158 03 Wanad gAlssuuun
femans191sd as.dnen Fudunined
faemans1ansd ws.A3na narauUR
813158 05 Y8550 dsuiesghal
819138 n3.03dl gAYNT
WEWAngmil Q3vidgns
WNEAMBEW guind
11709

ANEUIMTTINT uivendaualld

il 63 myfl 4 fuavusans sunedumse
Jainlealvy 50290

Inséwii 0-5387-3550-2 nsens 0-5349-8151
www.ba.mju.ac.th

WIneduudla

Uses1uUnTINNIS
599Us¥EUNTINNTS
nS5UNNS

NIsUNT

N95UNNS

NSSUNNT

NSIUNTT

N3IUNNT

NS5UNTS
NITUMITUATLIAYIYMT
NSTUNTUATEVILAYVIYNNT




|
]
g
|
|
i
!
|

AnTeRaAingI9Usliunay
509ANANSIA5Y AT WNAUAUNS
509AN@n519158 a5 uddes
derans19158 ng. Yoo
Prermans1ase ng.5ansml
NEAENTIATY AT.NUWT
1UAEN519158 A5.590eN
28AanT19158 A3.M3M
2WANENI19758 A5.INIY
J8PNANTI13Y A5.078A
8AMANT1ANTE AT.ANAYY
10ANENS19158 A5 Useiaas
18FNEN519158 M5.U3A0
8ANEARTI158 AT
VAEANTIANTE AT.VIANSA
NYAEANTI15E AT.dnen
18A1ans19158 A9.A3na
dUremansanselana
279158 ag.AeyeiWerd

919158 5. Uens5a

919138 A7.034]

919158 AT el

919158 AT WUNNS

D &

e e eDp ep e ep e e e30e eF0p 3V eZ0p e3¢ @

819158 A9.AF
819138 AT.NAYY
219138 AT.0UV
819738 As.angqual

LasDNanIsey
Yaysinn
dugidana

yausuiEIggy

Aslamna

LVRIEIY

UEIWUS
AUATIZT
negLiu
Y@ning
95500adn
ATUYITIU
RN
galssuuuy
FuTUNINaA
GG
ounwys
NABNGIATEY
dUsuiaigAal
AN
Tuld
Wwaugsal
50I0A
WIUWAD
Tunsnwj)
1154



Ananmigmuazmuamdunislduinnssuioairsdenamsdasmirsuaznagnins
domsmamsnmavesfisznaumaiissaniiasanfunuun srnsuneadh Sainasdams
A study of the problems and ways to use innovation to create distribution
channels and strategic marketing communications of entrepreneur tilapia together

with frog. Amphoe Bang Khla , Changwat Chachoengsao.
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Abstract

This research was a qualitative research by using Phenomenology methodology
was study 1) To study the problems and difficulties of distribution channels and strategic
marketing communications 2) The present approach of using innovation to create a
distribution channels and strategic marketing communications of entrepreneur tilapia
together with frog By collecting data from a studied document and in-depth interviews

The key Informant was entrepreneur tilapia together with frog Amphoe Bang Khla ,
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Changwat Chachoengsao.Province 2 people , 2 workers and A customer. Research
findings were as follows business tilapia together with frog of entrepreneur had only
one-way communication channel was direct contacted with the entrepreneur by the
distribution will be contacted in advanced and the problems encountered in the
business was the entrepreneur cannot reached customer thoroughly because had to

through a middleman always.
Keywords : Innovation , Distribution channels , Strategic Marketing Communications
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