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Abstract

The purpose of this research were to study marketing mix customer relationship management and
customer loyalty of Leam Chareon Seafood in Bangkok including personal factors, such as gender, age, status,
education level, career and income. Sample for this research were 400 service user. Tool for data collection was
questionnaire. Statics used in data analysis were frequency, percentage, average mean, standard deviation, and
hypothesis testing statistic, imcluding t-test for pairewirse comparison, one-way ANOVA for multiple-group

comparison.

The finding of this research showed that almost service users is women who was between 31-40 years
old, master degree level, they are officer and their income was more than 50,000 baht. Marketing-mix factors
(product, price, place, promotion, process, people and physical evidence) have impact on customer loyalty. And
the best of factor was impact on customer loyalty are product (such as taste and branding) and price. Customer
Relationship Management (database, technology, action and retention) affecting to customer loyalty of Leam
Chareon Seafood customer in Bangkok. The most of great factor was affecting to customer loyalty are
technology and action. . Findings of research can make 4G strategy : Good Service, Good Food, Good

Communication Channel and Good Place.

Key Words : 1. Leam Chareon Seafood 2. Marketing-mix factor of service 3. Customer Relationship

Management 4. Customer Loyalty
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