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JoaduaruniswansuuInnssuvasuawnaLady Food panda fideasdanisindula

wenlduinsiwemnsvesfldusnndiinduFood pandaluwanyunmamuns

THE INNOVATION ADOPTION OF THE FOOD PANDA APPLICATION EFFECTING THE DECISION MAKING
OF CHOOSING THE RESTAURANTS OF THE FOOD PANDA APPLICATION USERS IN BANGKOK.
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q

LASENNTNENNTA] AD Y = 0.293+ 0.114(X2) + 0. 193(X3) + 0.370(X4) + 0.162(X5)

Andfey: mseeusuninnssy, madadulaldusnig, wewwdady, Food panda

Abstract

The purpose of this research was to study the innovation adoption of The Food panda
Application effecting the decision making of choosing the restaurants of the Food panda Application
users in Bangkok. The samples were 400 Food panda Application users in Bangkok. The research
instruments were the online questionnaires with reliability 0.935. The validity in the questionnaires
was analyzed by the advisors. This research was analyzed by Descriptive Statistics including the
percentage, the mean, and the standard deviation. The data was analyzed by multiple regression
analysis. The result was shown that most of the Food panda Application users in Bangkok adopted
the innovation of The Food panda Application effecting the decision making of choosing restaurants

of the Food panda Application users in Bangkok. The results showed that the Compatibility (X2), the
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Complexity (X3), the Trainability (X4), and the Observability (X5) affected the decision making of
choosing the restaurants with a significance level of 0.05. The prediction equation 0.293+ 0.114(X2) +
0. 193(X3) + 0.370(X4) + 0.162(X5).

Keywords: Innovation adoption, the decision making of choosing the restaurants, Food panda
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