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nIANYI3IU8MNT SUSTAINA Organic Restaurant lWATAIUT NTUNNUNIUAT
Model and approach of marketing to meet the need of consumers

SUSTAINA Organic Restaurant in Wattana, Bangkok
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Phitak Sirivvong1 ,Chunyanuch Junthongz* and Munchuphat Phanchareon’

1 '3 a @ a v o
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*Corresponding author E-mail : chunyanuch.j@gmail.com

UNANED

meidendalitagusrasdiilefnusUuutiasnagnsduntsmanagsfiaiuevns SUSTAINA Organic
Restaurant WagtiteAnwdamuargUasslunisiiiussiavesusenouns Wunmsideidanmam feituuy
Usingnisalinen waziusiusindeyadienisdunivalidedn dlideyandnde am gad Wnuiu §innis
3119115 SUSTAINA Organic Restaurant T3ufantinaulazgnal Han1senynud

1.SUSTAINA Organic Restaurant Lﬁu%ummsaaimﬁﬂgﬂLLUU::‘Ljiju fn1s9mueduaieasunia
neludu e Anvaseaisity wasdudieesunila dnisivuanagnsaiunisnain 7P lawn nagnsaiu
ARSI NAENSAIUIIAT NAENTATUTDINNTTATINUIEY NALNSAIUNITALATUNITNAIN NAYNSINUYAAINT
nagndiiunszuIung nagndiiuntenm dameildiunldlunisdndugsiaueinns ilivseau
Anudsananlndrenmseswnsiadunal 6 U

2.19991n%11 SUSTAINA Organic Restaurant agjna’mLﬁmﬁﬂﬁﬁﬁuﬁmu%mdﬁiﬁm 3 fu aifu
meduflegnediin desadafignéntsosusiin WeeiuemsTauhldfififieswed miunisaonsn madu
FdlfilatalumsudaimansuuziiligndufunsnesalwihSiea ufemngndvimilailiazanifumaag
solwihiiea Fsuusnililurensaiivheassndud Bumoifios uandulndo iesanfideesiueguiiom
TndiAssfutinsassndudiie 2 wis gnémaneviuldsutmansisfunniunsdssaluihdiea g3rads
aiunslaegneinmi

AR : JULUUTITA Nagnsamunsnatn $1ue1mns

Abstarct

The objective of this research is to study the model and marketing strategy restaurant business
SUSTAINA Organic Restaurant and to study problems and difficulties occur in the business of
enterprises. This research focused on quality by methodology of phenomenology and collect the data

by in depth of interview. The interviewee of this research is Khun Yuvadee Berkban ,The manager of


mailto:chunyanuch.j@gmail.com

SUSTAINA Organic Restaurant, also staffs and the customers. The results from this research are as
follow,

1.SUSTAINA Organic Restaurant. The restaurant is organic and the Japanese foods. Including
the sales organic products within the restaurant is selling oreanic vegetables and organic supply. The
business form and strategy running in marketing strategy; Product, Price, Place, Promotion, People,
Process and Physical Evidence. The shop used to operate a restaurant business making the positive
way for 6 years

2. SUSTAINA Organic Restaurant located in the city center parking lot space has only 3 cars.
The area of the restaurant is limited. But, customers bring car to eat. At the restaurant, there was not
enough for parking lot. The restaurant used Facebook in the information to suide customers to travel
with BTS. If any customer is not convenient by BTS. The restaurant is advisable to car parking lot at
department store; Emquartier and Emporium. The location of the restaurant is close to the two
department stores. Many customers get the news customer can travel by BTS. The restaurant business

is progressing.
Keywords : business form, marketing strategy, restaurant
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SUSTAINA Organic Restaurant $1uswnsguwuudUuiihinessuniaunain Harmony Life Farm 1du
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vhsuanilng Sm¥n uasASsssus Fefuszneunisrinsuuasuesiduiveadentiu dniiunanvidu
wfiarwazen anlval wardiamnim fisdgsemnslitugné uenaintussdl Organic Shop w1ekEnFaustil
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2. Enwdaymuazguassalunisdiiugsiavesyiuseneunssnue1ms SUSTAINA Organic Restaurant
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1. euusens fe §IAN1531UeIMNS SUSTAINA Organic Restaurant L@ daIuT NTUMNLMIULAT Wilnau
91U3U 10 AW @NANTIUIU 10 AU
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Joyavnnisdunuaifusenaunsuazdayannivludsngeg

3. guituil e $119115 SUSTAINA Organic Restaurant 1/40 w08 aeaiin 39 (nfaumas) auu ayuiv
R AU NJUMNIIUAT 10110

4. AULAT AB WaUNUEIYUY N.A. 2560

WAt
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nsdAnw151ue115 SUSTAINA  Organic  Restaurant Lus Taun nysnnumiuas” unuddedenmnin
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Y Y
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va o v I
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FITUVF
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5. MsnIvaeUANLILTelevestoya
mansdeutoya visnildiiuteyaiiouiesud dunouddylunisiifeie nmsaaeutoys
foumsliesziideya damsnsivaeudeyaildiuinnlumsitedegaunin (@anad Jumnds, 2540) Tnegide
Fonldnsnsandeuuuumaiiaaundn (Triangulation Technique) feil
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2. Farnasulnglfunastoyadisnety (Data Triangulation)
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6.1 AT IRy
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o 1A
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