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AMATNANTUSNSTIBNSWaRenInslataduAn SOS.SENSEOFSTYLE
Service quality factors affecting purchase Intention through

SOS.SENSEOFSTYLE
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SOS.SENSEOFSTYLE lasdingudiag1eanguilnaiisslageduiuasiivssaunisaline@edudr  Tusu
SOS.SENSEOFSTYLE Tduuugeuaudunsesdiolunisiiusivsudeya waziedesdenldlun1sidede deoniu
YoyaanAUNRAR1YU SOS.SENSEOFSTYLE Tu Facebook #{338%1Mn15MaNIUUa0UIY HIUNLUUABUAY

1% aa a

aaulatl 91171 400 Y9 LaUIATIEETayaMuadALTINTIUUT (Descriptive Statistics) @9Usgnaumie AN

Y

Sovay (Percentage) Aady (Mean) wagAUoauuiIfggIu AATIEitayalagn1siAseinuannoena

2 Y a

(Multiple Regression Analysis: MRA) Fsnan15i98fie AuaTiduials sruaudedio srunisnovauss a1

v
o

Ao lald wazauanutule denananisaaladadum SOS.SENSEOFSTYLE agheiliadAmnieada 0.05

ANEARY: ANAMNITUINS MSAelaTaduA

ABSTRACT

The purposes of this research were to study service quality factors affecting purchase Intention
through SOS.SENSEOFSTYLE. The samples were consumers who intended to buy and had some
experienced on purchasing In the SOS.SENSE OF STYLE store. The questionnaires were used as a tool
of this research. The data was collected from the followers of SOS.SENSEOFSTYLE Facebook Fan page
with 400 respondents. The data were analyzed by descriptive statistics including percentage, mean,
and multiple regression analysis: MRA. The findings pointed out that tangibles, reliability,
responsiveness, empathy, and assurance affecting the purchase intention through SOS.SENSEOFSTYLE

with a significance level of 0.05.

Keywords: Service quality, Purchase intention
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FUALATUSNT DNTTIN AR BINISAUAMALUSNITNLRNIZLINLINUALDY LALNANYBAUAT SINDILTUSANS

#1199 lugeanvesulatanniu (ngawngsia, 2560) dudfilasuanuiedlupaindaeuliseUsemnelng 1Wungu
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AuAuwitu lnsldaiiuianudesnisuarauladudlungull dmsude Online fuSunaiAulaiuasu gnén

¥
o ]

fuitaguosndudi Brand wii g A Fulseiu siaduen wagiiddyfe Tauazainsanialunisdide
poulal (digital Age Magazine, 2559)

seAudnsannsvigsisesulad Juiulendlunisdesengsia lneidongsiadszan Mult
brand stores  $uiinusmuusudduidedtlusemisesuladl el i ilensuaussniiy
Fosnsiiaenndestumslitinusedriulsiognsasi ieiealonalignnanunsaassdudn WiuAudasa gnn
fidnngedudluiiu Idfuanuazainauts Fufamunmi varnvats wagitunsuimsiinnnndnaue
(WAUTING freEnaiss, 2560) ﬂmm‘wﬂﬁu%ﬂmﬂu?hﬁ’]ﬁaﬂmﬁﬁwLﬁuqiﬁwssmwﬁ wms1gdsiiannsoases
TagnénldRonnudsziivlalunmsuimavesmiinauedud Ssnisuinavariionniatuldlunistovesi
towmsoulatl dwmaliignduinarudlatedud ivesgsfivmsnwuagshenuidilaladaladsuianiy
doamaidsinvesiuilnanguil iedomstafuslnaldnsan uarasedaguslaelusedian (Yu inafad, 2557)

Fruaguslnafitodudsnudesnssulal wuinduditldzunnu domdususuniafedudumdy
60% fuslaavnilneduwiliuseutafiviuaie 3% del wasdeidladluauiell 2563 lasfinanmiinnaifiulngs
(ASTVEEnseaulat, 2557) widiiuraula Aefuilnalugaifumaudanladoaiife uivoufiastodud

¥ auAndunsusvead1u SOS.SENSEOFSTYLE %QLTJuEULLUU Multi-Brand Stores it 2-3 Jreu $1ulu

'
a

sUsuuiifinowduailddaau liamnsafgegnailiivingiaas e¥1u SOS.SENSEOFSTYLE aaiudslaymiiia
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swdstymannsvudduiuaranuiideislunistnszdu mesuddivuanlunisunladymdnan way
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o N v A

ahauvesihuliialeditouns Wenigasnguidimuneg 20-30 U feguvsedufiaiuineu Fwainiliinis

9

[

Wulmegauniazyin sy SOS.SENSEOFSTYLE wufileunsiensteutaiissulay wazeanlay Windusgna
oo Tnadaqiudl 6 @11 loun aenuaunds Wunsaaianina faeesnise 558n waznewmas (TIME OUT,
1.4.4.)

Uadelunisifentodudnen SOS.SENSEOFSTYLE ilesanveuunusunaudfiogludu duluwusudn

¢ '

Teadedulanesulatunneusguds ludumivesusuduiuidunuit nsWanihiuvesiaesdialasse

= [

waneeny Alianege TAuAmaInvangwuularIIwILINN UiMsianisgen desndinaudsedniu 3adu

anvgivihlikusudesuladauls wWildviedudnludiu SOS.SENSEOFSTYLE isigfusisegluvinaia dn1s

Avao 9
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o w

(Positioning, 2560) nagnsndAglun13vgsiall Ae aun1nn1susnsfiand1aglasu Useneuseld 5 du
(Zeithaml Parasuraman and Berry, 1990) anuidugusssuuesuing (tangibility) audediolingdald
(reliability) M333nuazidrlagné (empathy) mslinnuesiudegndn (assurance) n1sRoUANBIHERNAN

o

(responsiveness) AMNINTBIUINS YA A Tigniivzassnnuuandtsvesssialimiioningudsduld n1s
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a

2. wWefnwiAunInnsusnsnEansnasenisasladedudn SOS.SENSEOFSTYLE

HeuAfni

Multi brand store el Sufisiusuususauidesuulanoouladlivheduluuden

ANATNNITUINNT MENETe ANUENLNTOLUNTNBUALDIAINABINTUBIGINILAUTNIT AMAINYDS
Uimaithudeddyiigarlazairsmnuunnsisvesgsislimieninguasiuld msausnanmnisliuinisinsetu
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fidumstereAuduarinsededidnnseindiueietdumedide

ud e asfellen sULU viorufeasnudinlvafiintufiostnanami,
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agifu /191 “Media” nanedls o Fafifo v 1309317 unA FAle ias suam Bud
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Suwediiin wadeq Afeuiuluifiyeeauulaniaunsadufduiudineutuldiines

msndlatedud el dorhumsUssliumadendn 4 wia fuilnefandenanduiiumounn

4

gn 9 QLIJHG]SWEJ%@WL‘UWNI’«J‘U““(IG uuﬂammmﬂwa

ad a a o
WBn1saniiudg
voulan1sinw 3981153981390 (Quantitative  Research) ia@nwidadesuamninnis

a

Udnsiievsnadensidlatedudn SOS.SENSEOFSTYLE Tneidenldisdsiameuuusouauiiadaiy
Uszrnsiildfinun Ae ngueudiiamuiiu SOS.SENSEOFSTYLE lu Facebook (2560) wuin $1udu

fRnnuiiviedu 60,022 au Toya  Suil 1 fugneu 2560 §3381938N3duMDE1 UL (Purposive

Sampling) mmuﬂfcjué‘haﬂﬂaﬁiﬁﬁﬂwﬂuﬁwuﬁmamﬁu NA15199849 Krejcie and Morgan (1970) wuan windl

UUYTERINTUINNTY 50,000 AU IWIUNGUAIBEALIIAY 381 AU AszauaUetl 95% iedaaiu
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