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The Influence of Motivation to Tourism Information Sharing via Social Media

Network
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Abstract

The objective of this research was to study influence of motivation to tourism information sharing via
social media network by quantitative research method. The sample was users who used social media network to
search and share tourism information. The usage instrument was 394 online questionnaires which were collected
on social media network in google forms. The statistical techniques used in this research consisted of percentage,
mean, standard deviation, and multiple regression analysis. It was found that information seeking motive,
entertainment motive, and relationship maintenance movie positively influenced to social media continuance
usage for tourism. It was also found that information seeking motive and relationship maintenance movie

positively influenced to tourism information sharing intentions social media continuance usage for tourism.

Keywords: Motivation, Information sharing, Tourism, Social media network
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AIINANAUS

R = 0.786 ,R? = 0.618, Adjusted R? = 0.615, Std. Error of the Estimate = 0.39761

Proceedings



g PHAYAO RESEARCH

2N

annnnTAATzAinaedt 2 woda usegalaris 3 dau detlaznoudan wsegelagiunsAunndoys
(Information Seeking Motive) LL‘J\?QGT"Jﬁﬂuﬂ’MNﬁNLﬁG (Entertainment Motive) A% LLidfg@T@ﬁwmﬁﬂm
ANNANNWUS (Relationship Maintenance Motive) favEnasonansiele sdndn s dannmenlaiftonis
viaafienethasiaiing

@qﬂm‘mﬂmmmﬁLquﬁﬂmfaﬂwm@mmmfsﬂL%mﬂuﬂumawmmaﬁ@w%wmwdwmeg\acf@

[

LAYANTNGG 8 esiraaT s fadaanalifian1svisafianpanedniflawis 3 Fusell
Y = 0.440 + (0.183)X, + (0.411)X, + (0.317)X5

B Y v nnasela amesetnafenneeuaiifinntsvioafiuaadesaiing
X, wm usegeladimunnafumndoya
X, U ngo%ﬁmmwﬁmﬁ\a

Xg WM Lﬁ\agaﬁf@ﬁwaﬁ%ﬂmmwﬁmﬁuﬁ

AnmARIzAnEnAnDLBaNgos Wi wsegalania 3 fm Balsznaudian ussgelafimnaedium
foya usegeladinuarintiuifs wazusgelafunisinuiaanu A ianinadonisannunsla i
\Aatndpnennlmlfionisviofienndnsaiies Siraandefuannfgmiioad Tneansnanagunanis

napuaNsAgIHN1sAT IR use i 3

15199 3 mewﬂﬂqﬁm‘mmﬂ@mmﬁgmmﬁ%

ONFERENCE

GG HAN5398
LLﬁeganvﬁmmﬁﬁwq%’aHa'ﬂ'v‘ﬁw%w@memﬂGi'am‘sﬁdaffv?%mm,ﬂ‘%mhﬁﬁdﬂm@ufﬂﬂtﬁﬂma AU
oA
vipaienateradies
LL’N@QT’Vﬁﬂuﬂ’mNﬁuLﬁﬂﬁﬁ@%%WNV['mUQﬂﬁﬁ‘aﬂﬁiﬁd?@?’%ﬁ%@%@‘ijﬂﬂﬁdﬂNBB%T@ﬁL‘ﬁ@ﬂﬂ‘i I
AN RN GRIB RN
ngﬁwﬁmmﬁNﬁmﬁ\azﬁq@w%wzwm\imﬂeiﬂmﬁﬁfifasf%\mmm%mhﬂﬁqﬁu@@uT@ﬁLﬁﬂﬂﬂi avTuany

T s ooa o
YIESVIEIDENABLRE

HRINNANSWT 3 WU AINNNTNAFDLENHAZINGIIN 3 SanRgn fa ussgalafiuniafiumndoya
N'\'zfﬁw%wwwmﬂs;ifamﬁc%’iy’ff@(’f%mum’%@?}wﬁ\amm@ﬂ@m‘ﬁ@mﬁﬁmLﬁﬁqgﬂf]m@lﬁm ng\a%ﬁmmw
ﬁmﬁ\‘)m@w%wwwuaﬂm'ﬂﬂwacﬁTy@T@T%\muLm‘%@“ﬁwﬁmu@@ufﬂﬂLﬁﬂﬂqﬁviﬂaLﬁm@ﬂwm'mﬁm LLMLLN@@T@
ﬁmmwﬁwﬁ\aﬂ'\a@w%wwwmﬂmﬂwaﬁa“ﬁw?%mum%ﬂqﬂﬁmmeﬂﬂmﬁ@mﬁﬁmL?‘}mmhwimﬁm

NANNTITENUINETLENNYY 3 AHNAgNN

A0t 9 mAmTEaNnIEnAnEaBINY A NaBIENENATB IS [aTidnaRaAY R (AU s Tudnya

Faunsviaediannannis e tnadonnaan(al

Proceedings

L1840

1



v 'PHAY'A_o_k'Esukcn
MCONEFERENCE

5197 4 LERINTIRTIEAENNIanAeBINNAsENBYENaTeIIsIge laTidenaRa AR [ausihudiays

Fnnavisafiaarnunng e ueEatsfennenn el

UARIAINHLLTUSM SUM of Squares Df Mean Square F Sig.
Regression 116.679 3 38.893 148.19 .000
Residual 101.67 390 0.261

Total 218.349 393

RINNTAATIEFANI1T 4 wWuda ifiaeanndn F Sasnunnild 149.19 fidn sig. winfiu 0.000 Fetiaandt 0.05 A4
gnunsnag{fidn usvaalafiBvanastaaanunstaeihdioyafmmavisaiaadmnstimeserifons

poulml WalinnshinseionnesBanyfissAuiadidny 0.05

ans9ft 5 ugmenistinzinianaansidemgeniie iladunnninussgeladumanudauls

FauLanenNgos fiauila B Std. Error Beta t Sig.
Constant 0.317 0.190 1.672 0.095
usaqeladinnnnafum 0.389 0.056 0.339 6957  0.000
dnya .
ns9gelafinumuiuis X, -0.042 0.053 0036 -0.780  0.436
ws99sladinunisinen 0.548 0.055 0.487 9.932  0.000
ANNANANE .

R = 0.731, R? = 0.534, Adjusted R? = 0.531, Std. Error of the Estimate = 0.51058
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