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Abstract

The objective of this research was to compare the consumers’ consuming behavior towards
fresh and instant coffee in Amphoe Hua Hin, Prachuap Khiri Khan considered from consumers’
attitude towards products and consumers’ consuming behavior. The sample size in this study was
400 males and females who consumed fresh and instant coffee in Amphoe Hua Hin, Prachuap Khiri
Khan. Data was gathered through questionnaire. The consumers were mostly females, between 26-
33 years of old, held bachelor degree, were students and had average monthly income between
5,000-10,000 THB. Most consumers had average 1 cup of fresh coffee and 2 cups of instant coffee
per day; strong, sweet and creamy coffee was preferred; the most preferable brands of fresh and
instant coffee were Café Amazon and Nescafe respectively; reason ori drinking coffee because it

tastes delicious. The finding has shown that there had the significant correlation between attitude on
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product and consumers’ consuming behavior towards fresh and instant coffee in the form of giving

satisfaction level on core benefit, price, physical characteristic, brand and packaging was at low level.
Keywords: Fresh Coffee, Instant Coffee, Consumers’ Attitude
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