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Elaboration Likelihood Theory Affecting to Use and Gratification Theory

on Travel-Related Social Media Users
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Abstract

The objective of this research was to study elaboration likelihood model affecting to use and
gratification theory on travel-related social media users by using quantitative research methodology.
The usage instrument was 394 online questionnaires which were collected on social media network
in goosgle forms by convenience sampling. The statistical techniques used in this research consisted
of percentage, mean, standard deviation, and multiple regression analysis. It was found that both
elaboration likelihood model factors namely central route and peripheral route positively affected
to information seeking motive, entertainment motive, and relationship maintenance motive, except

peripheral route did not affected to information seeking motive.

Keywords: Elaboration Likelihood Theory, Use and Gratification Theory, Travel-Related Social Media

Users
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dudunquiifildlunisidoasal fie nouinisfivsannewde (Elaboration Likelihood Theory) &
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voadfineouladldfinsiiluldthe Wy s13deves Cheng and Loi (2014) AldRnwiain3iivesgndn
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Rertudestu 1 e wldennsodanuudummdnld uar 2. Wumiases (Peripheral Route) Yeuaniisns
Welavdilsiiuan iy madendngrunmareludiuled nsdeiduil anideluszoznandudu anunsoduld
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doya (Argument Quality) Unuidun1aman uay AnuUnTeieveunasas (Source Creditability)
VU591

ypriinguiinisiduavanuiionala (The Uses and Gratification Theory) Fsgnaadulas Katz,
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Kim, Karatepe, & Lee, 2017)
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fuUsBase (independent Variable) fudsau (Dependent Variable)

1. usagsladnumsiumdoya

(Information Seeking Motive)

[ [~ £
1 anuduwswaldunavesioya

. 2. ws99dlasumnuTiuia
(Argument Quality) v

(Entertainment Motive)

1 A =3 i
2. ANUUNYDNDUDIUAAIAT

3, ussgalamumsSnuauduius

(Relationship Maintenance Motive)

ABaufiun1side
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5% uazfmuadadiuvesdnvasiiavlalulssnns whiu 05 wldnguihethe whiu 385 feg Tnalu
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fhoghadmiunsideluadsivhiu 400 deths
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' = ' Y ' o & 1w W e oot (Y R A
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soulay [ nmsiienzinsannesidanvga (Multiple Regression Analysis) lagidendausidhannisaag
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