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ABSTRACT

This research is a quantitative research study. The purpose of the study was to study the innovation
acceptance of customer toward food ordering system through the touch screen in Bangkok The samples
used in this study were 400 people in Bangkok. The tools used to collect data are questionnaire. Analyze
data using descriptive statistics by percentage, mean and standard deviation, Simple Linear Regression and
Pearson's Correlation Coefficient.

The research found that psychological factors affected the innovation acceptance of customer
toward food ordering system through the touch screen. The adjusted value was 0.570. By attitude is the most
effective and social factors affected the innovation acceptance of customer toward food ordering system
through the touch screen. The adjusted value was 0.383. By the role and status is the most effective. For the
innovation acceptance of customer toward I found that perceived usefulness is the most valuable
(Mean=4.27, S.D. = 0.55). and quality and service factors I found that access to services is the most valuable
(Mean=4.23, S.D. = 0.60). In the part of quality and service factors were correlated with the innovation
acceptance of customer toward food ordering system through, measured by Pearson correlation coefficient

of 0.711. Statistics value of .000.

Keywords: Innovation acceptance, Service providers, Food ordering system, Touch screen
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