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MMAR : MITENTVUTANTTY, agoda.com, Wnneunerr1d Ine, anmmsliuims
ABSTRACT

This was a quantitative study. The purpose of the study was to: 1) to study the factors demographic
affecting Innovation Acceptance of Thai Tourists’ room reservation via Website agoda.com in Bangkok. 2)
To study an acceptance of innovation related to Innovation Acceptance of Thai Tourists’ room reservation
via Website agoda.com in Bangkok. 3) To study quality of service related to Innovation Acceptance of Thai
Tourists” room reservation via Website agoda.com in Bangkok. The samples used in this study were 400
people in Bangkok. The questionnaires are used to collect data. The reliability was 0.965 and used statistical
analysis includes Percentage, Average, Standard deviation and hypothesis was tested by t-test, One-Way
ANOVA, and Pearson Product - Moment Correlation Coefficient.

The research found that the factors demographic such as Ages, Occupation and Income affected
Innovation Acceptance of different jobs affecting Innovation Acceptance of Thai Tourists’ room reservation
via Website agoda.com in Bangkok. Significant level is 0.05 and difference sex affected Innovation
Acceptance of indifferent jobs. The acceptance of innovation and the quality of service related to Innovation
Acceptance of Thai Tourists’ room reservation via Website agoda.com in Bangkok. Measured by Pearson

correlation coefficient of 0.835, 0.891. Statistics value is .000.

Keywords: Innovation Acceptance, agoda.com, Tourists in Thailand, Service Quality
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