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The Impact of Personal Facebook Commerce Usage on Impulse Buying
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Abstract

The main purposes of this study were 1) to study forms of Facebook commerce
browsing, 2) to study Facebook commerce usage intensity, and 3) to study the urge to purchase
which effected the impulse buying. The study were conducted based on SOR Framework
(Stimulus-Organism-Response Framework). The sample used in this study was a group of 95
people who used services of Facebook commerce. An online and paper guestionnaire survey was
administrated by convenience sampling. The data were collected to test the reliability of each
variable with coefficient alpha, and were analyzed through statistical methods including
frequency distributions and percentage. The hypothesis was tested by using the simple
regression analysis and multiple regression analysis.
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The results showed that the significant factors which had a positive impact on the urge
to purchase were Facebook commerce usage intensity, and Facebook commerce browsing (p <
0.05) respectively. In addition, the significant factors which had a positive impact on impulse
buying were the urge to purchase, and Facebook commerce usage intensity (p < 0.05)
respectively.

Keywords: personal Facebook commerce usage, Facebook commerce, impulse buying
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