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The influence of Youtuber that effecting on the decision making of buying

products in Bangkok
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Abstract

The purpose of this research was to study the influence of Youtuber that effecting on the decision making
of buying products in Bangkok. The samples consisted of 400 people by take a random that received the
information from Youtuber in Bangkok. The research instrument was online questionnaire with reliability,
separated in 4 groups, are the personality of Youtuber that has the confidence level equal 0.755, the structure
of presentation has the confidence level equal 0.705, the reliability of Youtuber has the confidence level equal
0.836 and finally the confidence level of decision making of Youtuber is equal 0.704. The Multiple Regression
Analysis was used for data analysis. The research resulted that the influence of Youtuber was effected to the
decision making of customers in 3 ways. First, the personality of Youtuber(X,). Secondly, the structure of
presentation of Youtuber(X,) and ultimately, the reliability of Youtuber(X;) which has statistically significant at

0.05 and the predicting equation is ¥ = 0514 + 0.165%, + 0.436X, + 0.174%5

Keywords: Youtuber, Decision to buy
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