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Abstract

This research was quantitative research. The objectives were to study Marketing Strategies and Values
Affecting Decision Making to True Coffee in Bangkok. The samples consisted of 400 people. The research
instruments were questionnaire. The results showed that most respondents were 18-25 years old, graduated
with Bachelor's degree, occupation student, and earned a monthly income of 10,000-20,000 Bath. And the
Multiple Regression Analysis was used for data analysis to show the hypothesis testing. The results of hypothesis
testing demonstrated Marketing Strategies and Values Affecting Decision Making to True Coffee in Bangkok.
From the results of this research, the entrepreneur can use this as a method to determine their marketing
strategies and values in order to produce products and services to satisfy the needs of target consumers or

modify marketing strategies to correspond with the consumer needs.

Keywords: Marketing Strategies, Values, Decision Making
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