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UBINGHINANEJS Generation Y Tummguwwumum
The influence of social media in public relation on NYX brand awareness of

female Generation Y in Bangkok

1 a a1 % a | 1 o a 1
ingaf anyseivd nuntsand Aewszgl Wasdsns @ewhdoyn waveian Aaasssy

Kedwadee Sombultawee1 Kanokwan Kitcharcbhumi Peangarmpiom Lertphaoponya1 and Arisa Sinkjposoﬁam1
UNARHD
mu{“ﬁﬂﬂ%@ﬁlﬁﬁmqﬂizmﬁw"u’@E?Tmsm@w%waﬂ'ﬁﬂ'ﬁ:mﬁuﬂ’uému?ﬂz‘q”\amu@@ﬂ@ﬁﬁa‘iwm@mﬁuﬁmﬁ
A NYX 1mangumames Generation Y Tutzanqaumamanns shetaiililunisdmen fe ndumamds
Generation Y Duamngsimmamuas tnefiufieyandudaadisanuuuseuainsiuam 400 4o wiasilalily
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Aiade Lmzmmﬁmmummgm NmszsiiayalaenislinisfinszinisanossiBanngos (Multiple
Regression Analysis) HAN1FA9EFS fladeniuszandniisanenuladsine Website (X)) fadanigiazandming
Aapenlaiiian Instagram (X,) Tadantsilssanduiuiaaaanlaiiig Facebook (X, a9 matlszandiiig

Apnanlasliiu YouTube (Xs) danasanisiuiaafuda (V) adsilifaddgyieads 0.05 URZANNITNEINT D

-~

Ao YV 2 1472 4 (0.221%, + (0.225)%, + (0.430)X5 + (<0.183)X,
ANENARY: NNTUTEEARNINE, Andannanulay, nsumanauAn
Abstract

The purpose of this research that investigates the influence of social media in public relation on NYX
brand awareness of female Generation Y in Bangkok. The sample group in this study are Female Generation Y in
Bangkok. The data collected from questionnaire 400 series. The instruments used in the study are questionnaire,
the research instrument is questionnaire with reliability 0.810 and the questionnaire is measured for validity by
expert persons in the field. The statistical data analysis is conducting by using the descriptive statistics including
frequency, percentage, mean and standard deviation. The data analyzes by multiple regression analysis. The
results show that public relation through media on Website(x;) public relation through media on Instagram(Xy)

public relation through media on Facebook(Xs) public relation through media on YouTube(Xs) which affecting

1 P o ’~ o o PR o
AMWINTIARIA ATEANEINITAANIT, HWTINENRLARUINT WL NIRENIRUVANL TS, FINTAWEI 76120
Departrment of marketing, Faculty of Management Science, Sipakorn University Phetchaburi IT Campus, Phetchaburi Province 76120

’ Corresponding author e-mail: lertphaopanya.p@gmail.com
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brand awareness(Y) with a significance level of 0.05. The prediction equation is Y = 1472 + (0.2210%,; +
(0.225)X; + (0.430)%;5 + (~0.183)X,
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