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Abstract

The research Brand and value added to brands of sugar palm procucts. The objec-
tives of this study were to study Brand valuation model relate to value added to brands.
The study was a quantitative research and used questionnaires to collect the data from
the target population by 100 samples. Pearson’s correlation coefficient used for data
analysis and test.

The research results found that 1. Most of the samples were female over 30 years

N

|

old. Most of them had lower bachelor’s degree and experience in work more than 9 years
2. Factors of brands moment related to Brand vatuation model at Pearson correla-
tion coefficient 0.846.

Keywords: Brand valuation model, value-added, sugar palm products, Brand
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