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The Guidelines for Success of Phetchaburi Pineapple Entreprencur at The phet rung reuang

Garden, Tombol Hin Lek fai, Amphoe Hua Hin, Changwat Prachuap khiri Khan
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Abstract

Research on success of the entrepreneur of pincapple farming (Species Phetchaburi) at The phet rung reuangGarden,
Tumbol Hin Lek fai, Amphoe Hua Hin, Changwat Prachuap khiri Khan. This qualitative research was designed by
phenomenological method aims to study 1) Approach the success of entrepreneurs Tumbol Hin Lek fai Amphoe Hua Hin,
Prachuap khiri Khan 2 ) Problems and obstacles in the operation of enterprises , Data were collected by in-depth interview 10
key informants.

The study found that the success of the pineapple entrepreneur at The garden phet rung reuang by using market
strategies 1. The product strategy 2. Pricing strategies 3. Location strategy 4. The strategy promotes the vendor 5. Manageme nt
and control of Productivity 6. Processing and increase The Product's value problems and obstacles in the operations are the
follows
1. The pineapple into the market is difficult because the consumer is unknown 2. Pincapple with the wrong shape make the
Consumers don't buy

Keyword: Entreprencur, Guidelines for success
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