Proceedings
Book

4" CRCI & 2" ISHPMNB 2017
“Innovation for Social

Engagement Environment
and Enterprise: 3£

26 - 27 July 2017
at Chiangmai Grandview Hotel

& Convention Canter,Chiang mai, Thailand

4" Conference on Research and Creative Innovations
and 2" International symposium on Application of High-voltage,
"Plasma & Micro/Nano B bble to Agriculture and Aguacullur




EJJT)\P

PAATE SRR LY

Proceedlngs Bco "

4" CrCl & o ISHPMNB 201 7,

“Innovation for Social
Engogement Enwronmenf

and Enfer/or/se 3E

The 4" Conference ==

on Research and Creative Innovations
2nd
v V",
IS4 HPMNB

4™ Conference on Research and Creative Innovations and
2™ International symposium on Application of High-voltage, Plasma
& Micro/Nano Bubble to Agriculture and Aquacuttur



FOUMANTINNTY ATLATYG
FOIMEANTINTE A5 U]
J03ANANTI15E AT.ANSM
FOINANTIANTE T NTIUTER
F9INANT19158 AW
FOINANTIATE AT NINVE
FOIAIANTINNTE YU

HYaeAIanTINTe Ag. 55805

[VN]

(-3

1 4

YIVANARINTY AT.5LUFA

WAANT1A15E 790574
FBPANENTINTE AT YTN
Y8Aan319138 A3.qMET

S0 e3¢ 250 &

OFNANT19150 AT.LRAUAS
EANanT19158 73R
a1En19158 A3.0w

[

NeAAnI19158 A5.00ANA

e ee e eX¢ e e @

1 s

HYemansasdasdy
A5 WU32950

A5.ln5%

a3.U30y

ag.dn31u

75.U28

AT UNITIO

f3.9uaNva]

AT.GTLMY

eMEnI1915¢ 95.9190U7

o RS
[EPTRLNT

SWORNIINAUIANITANUNANN

Q

dufinnena
Ty yayruinsd
SN

'3
=

DUNLENG
duAY
QU & I3
AEUNIUIUUY]
= ¢
2158
GRIEANIY

H8FERS19158 A5.899UANR ﬁUWWiVjUWQﬁ

Topuy
7]
5191509
519U
LR
Yunaias
AIATEY
YY)
=
Noadl
931794
Lt
2NUDY

9
@ o=

Aadl
Ayagalsan
AN
NOUAN
WYl
VET ]
sysuleyan
wiafing

o L3

duen

an

f
A3Sman
Ta19AW

P Inegnaeesivl

U Inedaudly

UIveduuala

Uy Ingnaemalulad 1A IuL
UM InensemalulagdsvsaaaIuLn
PInedemalulagsviaadiuun
UWVINIEEWIEW
unInedudesivl
uInededesing
IInenaelily

WRIneduuul

U Inedeualle

WInedaula

U Ingaeuly

P Ineauly

U Inenasulsy

U Ingdoualla

uInenaeudly

Uy Ingnaemalulad s ueaaaIuul
uInederddmesuy
umInededediny

W Ingdeualld

LIneaeuLLlY

wnInedeul

LINeauulY

wmInenaoualy

U Ineaeally
uinenaewmalulagd senaaiunn
PIngdewalulad vienaaiuun
W Ingdumaluladsivaenadiuu

A" CRCl & 2 ISHPMNB 2017

“Innovation for Social Engagement Environment and Enterprise: 38"




bl £'s
1S H P MNE

wuameanudsalunslduinnssuienisduaiumsnata nsdldnen
Tawess truaiuwidy snauisau Janiauasugal
The Successful Guideline in Using Innovative Marketing Promotion Case

study: Mulberry, BaanSuanMaeAui, Banglen, Nakhon Pathom

auasal y8na’ §hna (a%w)! war unuus vieuas”

Danusorn Musikul'’, Thitiphol Buarat! and Noppanon Homsud?

1

s o a

TNl MANARSUSNTEINT d1U3UINNSRANA AMLINGINITINATS UINTIVedadaling

* - ' ' ° o o W W =
v 1 iy 3 MMUAFENUNWIZEN 8LNBYSDT WIRIALNYTYS 76120

2 flingmans1anse anedngInsdanis svninendedaling
el 1 v 3 duamunsse suneves Swinimesys 76120
'Student in Bachelor of Business Administration, Program in Marketing, Faculty of Management Science,
Silpakorn University, 1 M.3 Samprayah Sub-district, Cha-am District, Petchaburi Province 76120
Assistant Professor, Faculty of Management Science, Silpakorn University,
1 M.3 Samprayah Sub-district, Cha-am District, Petchaburi Province 76120
*Ansie: taetkhwi3@hotmail.com, 032-594031

unAngo
s O Aaw s A < ° 1 'Y A e
mATasilififagusyasd 1) efnvgduuuiasnagnslumsinmisaain druamuwige 2) iiedn
° @ o v ' o o
UgmuazgUassalunisiinismain asimgdgn uwaznisudsgunadaiuedt druauuside uas 3) Wiefinw
@ {1 ! ° ) o W ' Ve a
winnssufidssadentsihinisnain mamzdan wasnisuussunadaueds trusuwide §ideifudeyadienis
asfluiuasdunwalflddoyadiemanaieds Jdlideyadiuau 1 au fe 15301 adlnbves fUsznaums
o T w d we 1A o e 4 @ o2 < @ 1Y )
thumuiside wndesfeildlunisiiudeya ldud iwdestuiindes nsectiufinnw inTestioantuiin uas daaduiin
wanifenuin 1) stuuukasnagnslumsiheaialdnagnsuuutudule fe msdesyigsiamumdsimadmes
g3ivasinld 2) Jymuasevassalunsiiniseatn Ae nisfigsialdnieufiavaeoifiegdivgudadu dunis
- v A dda 1 o w e oquwo Mo ) =
wnzdgnuagnisulsl Tevasseduiiunfiflegndidadsilivihnsmazdgnuaznsudsglades 3) uinnssud
dsmadan1synsnainvesgsiaditosuin e ma Facebook iilevegiaiien damduniamgdgn Tudanssuiild
fun wdenfiulodse insewileiidn

98N © NTANASUNITRATS WIRNTTY STALuess

Abstract

The purposes of this research were to 1) study pattern and marketing strategy of Baansuanmaeau.
2) Study issues and obstacle of marketing, farming and processing of Baansuanmaeaui. 3) Study innovation
that effect to marketing, farming and processing of Baansuanmaeaui. Researchers gathered data by going to
field and interviewed informant with open end question. The informant is Wanni Sripothong, the operator
of Baansuanmaeaul. The collecting instruments were voice recorder, picture and video recorder, note taking
and note taker. It was found that 1) pattern and marketing strategy that have been used as the step ladder
strategy which operated with power of their operator have. 2) Issue and obstacle in marketing was business
aren’t ready to expand to fight with other competitors. In farming and processing, they has obstacle in have

not enough area to expand farm that why they can farm and process less. 3) Innovation that effect to
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marketing has only Facebook and production innovations that have been used was Yogurt's storage and

Yogurt’s Maker.

Keywords : Innovation, Marketing Promotion, Mulberry
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