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Abstract

The purpose of this research paper was to study price, distribution channel, packaging, and public
relation strategy and Internal management of community enterprise coffee processing handmade coffee
and agro tourism Gong valley, where is a place in Ranong province that makes a lot of tourists. Using
qualitative research methods namely phenomenological methodology, the study indicated that strategies
that make Gong valley interesting is highlight of the product and word of mouth strategy. It can help to
reduce advertising costs and produce various media. Being a farmer who owns a business at the same time
will announce the interest or good quality of the goods himself may be too little and a non-durable
marketing strategy. However, if business owners focus on quality products focus on the first impression on
the product causes the word of mouth of the customer. This will keep your business going and this is a

long-standing and stable marketing strategy.
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