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Marketing and Management Innovation of Modern Organic Agriculture :
A Case Study of Farmfhun, Pak Chong District, Nakhon Ratchasima Province
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Abstract

There are 2 objectives for this research, 1.) To study strategic marketing planning of Farmfhun, 2.) To
study of manage by using technology to apply in business. The results found that Farmfun have new and
different marketing strategic. Apart from a general farm that sells agricultural products, Farmfun shares the
space for renting to outsiders with a dream to do agriculture but don’t have space and time. Farmfun is
responsible for planting and taking care according to the command renter. There are also activities for
learning and agricultural tourism. Farmfun use line application to broadcast communication messages to
clients and promote information on social media. Farmfhun has a modern management by using computers
to keep data record data in every step to convenient and systematic for preparation, planting and harvest.
Farmfun command farmers in farm by using line application.

Keywords: Strategic Marketing Planning, Management, Technology
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