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Abstract

The objectives of this research were, 1) To study the online marketing communication
strategy of cosmeceuticals business. and 2) To study the approach of cosmeceuticals business
towards creating value added in online media. This research is a qualitative research with
phenomenological research methodology using data gathered from in-depth interviews. The key
informant were the Marketing Manager, Senior Product Manager, Assistant Product Manager and
Head of Strategy & Online Marketing Planning of cosmeceuticals business, with supporting
contributions from consumers who had used the cosmeceuticals product and studied the online

information for a minimum of 1 year.

The study found that the ontine marketing communication strategy of cosmeceuticals
business consisted of 4 elements: 1) Understanding the brands and products to define a clear
position for communication with consumers, to know in what way to communicate and how to
position the brand and products in the eyes of consumer groups. 2) Understanding the target
group by collecting data from consumer focus group so that the brand can listen to the opinions
and observe the behaviours of consumers and thereby discover their real needs. 3) Clear
communication with a single message and then emphasizing that message in all online channels
that the brand uses to communicate to the target group, and 4) Accessing all channels available
to consumers, both offline and online, including public relations via bloggers, medical specialists

and the online channels of actual product users.

The approach of cosmeceuticals business towards creating value added in online media,
1) Providing information about new things that consumers will receive: innovation, ingredients
and benefits 2) Provide product value more than consumer expected 3) Increase sales from both

quantity and a variety of product per purchase for one time and 4) Create brand loyalty.

Keyword: Cosmeceuticals, Communication Strategy, Online Marketing, Value Added
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