mwm G

dssAdsSIUDONSSY

JVIUUUUST

Qo

4

&

&

&

ONANSAUSNIUNIIAEADIUWILOOS

?

w
)G

2




| UKSnenduswinryiusaul

FHULUUYSRIMS SSSAFSIUIMNSSY anAWHKEBUEIWBIEAL"

5160 IUEUITR99INNNSUS=ELAEINSSTAULIR ASIN
- (R e [ —
- swhpKgULvauie3dy Jun 1 dupu 2563

eeinsenaqdineuanumInedenuiguydiuasuds

a aw a o o o ! a A
Wﬂqimqﬂmﬂqqmgﬂ?JLLaz‘U‘VIﬂ’J']ﬁJ’J‘U'\ﬂ'ﬁQUUﬂﬂJUuiﬁj LW@ﬂ']'ﬁaWNﬁLNEJLLW§1U5']EN']UﬁU LB

nnsUsEglvImMsssur AT mytiugeuteide A 8

599187910158 A5.1eBU  Uaed
509Man51913¢8 AslnAa Jew
509MNANT1973E AT.QnTel lany

593A18N 3158 A5 nTIel Ugeainena
T4FNARTITE AR TOPNAY
FOUNEANSINSE A5 35T WrSIed
509A1E0519158 As.UAlAN 3SR
FOINEARTINTY AT APUND UDITITUR
FOUANENTIDNE AT.INTWGY WAV
5041aN 158 A5 InATe uaniagiy
FO4MANT19158 A3.0587 ST
04FNANSINSE AT usy Rud
FOPNANTIANTE AT Yeydd
509E03519158 A3.duan gl
$09NANT19156 AsnuBLilos gviml o oy
T99ENT10158 A3.3%Y FulinnaTen
509NANTINSE A5.Se Tufian
seeransNse asdefng uiesaila
fderansanss aseudnd tonysusTa

U

feeans19138 asausiel Teeniged

VWANARTIANTE AT.AEN LRUTUNA

WANANTINIE ATUNANA LNRa
nEAENTI13E As ey oydndanl

WANEATIANTE 92550 Lo

WANANTIAN5E A5.ABANR LB

JeANERsINSo At lnua lwea
heransInsd .o WdAgnSntyaun

28ANENT19199 AT Tuliy UAVBRTR

WANEAT195E A5 UsYaN ANBuseiann

WANERTIINTE AT.NEEME TaYn

e3P €3l eZlp e @3V eFe e30p eFp ¢p ee e ¢3¢ &

QBANART19158 ATIAN WS nANEna

U inenduuiing

URTINEAUE LUV ITUNE Y
URTIVOREVDULNY

UNINEIRYVOULNL

U INYIADY T

URTINEIRBLNEATANERT TNUNUAN WIS
URTINEF LAl En s I0UNANITUATIRID
W IvendysIeAuATUgH
wIngdesuiguasUy

W InenduuiguasUg
wininendesudnalaseansal Tunssususgddud
wmInendeswigilageansal Tunssususgudud
WA INE R TSN TS
WNINAETUAYIIMENTANY

e sdgdiusdadinszen
URTINY AU A SULeIE

WA BsanALug
UAINERBINEATAERT INEUVRNUNIUAY
wiInedumaluladaderadaulnduns
wAngndenaluladnseaeuind sy’
wninendumaluladnszessndmssuasivile
WnInendumaluladnszaniindmszsunsinile
URTINUIRUNEATAIENT INEUVRNWNIULEY
o dinimuUsmsAEns
UMINENRE VA AGTUNY
UINE R TANEIUaTUN Y
WINedE TN uATUTY
WMInedeuiguasUgal

URINUIEUTIER

WA SV NIEUAT
WAINENETAINYTYT




| UKI3NENEYSWANKLTIUDBLTY

1

HeeEans191s8 95.3091 Wanthan

kY

= LY

[

H98ANENS19758 A5G Nasles

@

Ui

HAAERTIANSE ATEITIN JEvas
gdiud

HIANEATIANTE AT YNNG Unuainys
s

9197158 A5.A5UTENT WALAR
919158 AS.UEISDY @SSy

819738 AT.UTY QuasENR

919158 A5.IRAUY INYTNBY

819158 As.H7sse Tmnilfiana
9197138 A5.YRUT WdY

as. 5w wniladuuund

"ITUULUYSTUINTS ESSAGSWLSANSSY anAUKABUAUBEIAL"

SIUEUTDIINNSUS:4UABINSS=AUR ASIR 8
oy § - e - —
swnnKUUIUDDLUNIdY Suh 1 Dunn 2563

M INENAYTIUAYINYIYS
W inenaesvdiglateansal luwssusy

winendesvfigalageainsal lunssusy
wnIvedsesglaseainsal lunssusy

winenaededln

UNTINYIRYTILAY

DFWNITNBUN WNTINEIFET A UATIIVEIN
WINENSETAYNIYIUYT

UVINEREEE

endenerunausisvul 13
dilnnudunisgen

d o o ot ot 1 fal
se¥ognsenuqainglusvInersesufiguydiusauds

a a o a o P aa ¥ o oo
‘W"i]']im']ﬂﬁ/lﬂ'lflil'gﬂﬂLL@?’;U%Q?WNQ%qﬂ']'ﬁQUUﬁNyiﬂj LW@ﬂ']ﬁ@W@J'VGLN?JLL‘W?SLUT]ENWU&UL‘UEN

nnsUsEENvInIssEauEATINAgdiuendaldy aven 8

JIANENIINIE AT YT BuRYg

[

AAneA1anI19se A5 P3aaR

8AENTINIE A3ITHA WINYRTs

JeAENTIANsEeTIONa Ranuius

VBANAATINSINTUNLTR DIAUTEES

uranTINISETANTIN Nevgu

v eZ0e &Xp 2w &

e3=

910158 AT uvsws wWalsau

919158 A5.0AANG uaAEDaT

dUiemansIange aans Indeanssd




o UKINenEusWARKYTLRoLTY swmuéuxdaomnmsUs:qu‘afmmss:ﬁumﬁ ASof
"35UIUUYSIINTS ASSAFSIIUIANSSY anAWKSDUAWaoFAL" swipKyYTwoouto3dy 5uf 1 Juipu 2563
o W a ' { Y ' a o ¢ ’
msﬂsvmwaaqsnwmmnmau,asmmmamLﬁasaﬁunmﬁ%gqﬂwanwu

ludandnuasugu
Business Adaptation of SME Supporting the Entering of Disruptive Erain

Nakhon Pathom province

unud 1Reside’, sliunisy Saunedinyley?

HinAnwwmdngmsudmsgsiatde eagineimsdams aminendtifiatng

2594MANTIASE AT, ANMEINUINSINNTS U Iedadaling

UNAnED

[ 1
Ay oA - =1

MINBUlIngUszasdINefine 1) U%Umaaqﬂé’ﬂﬁfhwadaé’nwmxmmqsﬁ%‘luqﬂwﬁnﬁu 2) usun
yoemsuieiuiidmanodnunsvesgsivlugandndu 3) Viunuesmmegseansgsiaidmadednunisued
gsialugawdindu 4) anuduiudsewivdnuvuzresgsialugandnduiumsufuiigsiavnananauazaung
dou fasiAniy Inednwanngudiedaduimsgsitvuanarsuassuadon Tudmiauasugy S1uam 400
au tiudeyalnelduvugeuameaulmiazuuuenas thnaindinsieisomaifsig 4 nadeuaufgiudie
N153ATIEiNIsanneew M (Multiple regression) kagn53iasendulssans anduiusuoaiio Ty
(Pearson’s Correlation Coefficient)

NN (1) uSunresgndeawanednuuzusagsialugawaniu ifuddnydissdu 0.05
(2) Vsunwasnsudsdudsnadednunsussgshslugandnduediiloddnfisssu 0.05 (3) vunveaniuey

o

seavngshivdmanednunizuesginalugawinduatidideddyfissdu 0.05 () Anvarsagsialuganinguil

;A N )

" a at o ar Py 1 J = t—‘f’ ¢ 2t ar
ﬂ')’]NﬂﬂWNéﬂUﬂ’ﬁUiU(ﬂ’)ﬁjﬂ%‘UU’]ﬂﬂﬂ’h‘iLLﬁ%‘UU’mFJBQJV}‘\JSLﬂﬂ‘U‘U pgNubdnnIEAY 0.05

<

L3

ArdrAgy : gIRaTuAnAasIasIINAgon ganandu nsuTuimagsie
ABSTRACT

The objectives of this research are to study 1) the customer context that affects the nature
of business in Disruptive Era 2) the competitive context that affects the nature of business in the
Disruptive Era 3) the context of business survival that affects the nature of business in Disruptive Era 4)
the relationship between the nature of the business in the Disruptive Era and the adaptation of the
SME business that will occur. A number of 400 SME business executives in Nakhon Pathom province
were assigned to take online questionnaires and document forms. The outcomes were analyzed by

B
° various statistics including multiple regression and Pearson’s Correlation Coefficient.
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The results reveal that 1) The customer context that affects the nature of the business in
Disruptive Era is significant at the level of 0.05. 2) The competitive context that affects the nature of
the business in Disruptive Era has the significance thal Level 0.05. 3) The context of business survival
that significantly affects the nature of the business in Disruptive Era is at the level of 0.05. 4) The relation
of nature of business in Disruptive Era and the adaptation of the upcoming SME business is significantly

at the level of 0.05.

Keywords: SME, disruptive era, business adaptation
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