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Motivation Process of Tourism Influencer on Social Media that Affected

Consumer’s Traveling
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Fradny : nrsaausagals, msvieniies, deueaularl, Susnason)ste

Abstract

The objective of this research is to study motivation of tourism influencer on
social media that affected consumer’s traveling and to study consumer behavior of
using social media. From the research found that, The personal factors in age affected
differently consumer’s traveling but in gender, education, job, monthly income
affected indifferently consumer’s traveling with the statistical significance level of 0.05
and In motivation Factors including interest, desire, action affected consumer’s
traveling but attention not affected consumer’s traveling with the statistical
significance level of 0.05

Keywords : Motivation, Travel, Social Media, Influence of the purchase
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