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Online Social Marketing Strategy of Pansook Food and Farm
That Affected the Satisfaction of Consumers
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mamwuﬂm muqu 400 §10814 Fuateaiiofldlun1s3dy Ae wuvaeuniy Adl
Ardulszanianudeduuinfu 0.880 uasdiaszideyalaanisldnisiinszianase
\Wewviaad (Multiple Regression Analysis) nan151defe Jadudulszmnsmans uazlade
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Abstarct

The purpose is to study the Online Soéial Marketing Strategy of Pansook Food
and Farm That Affected the Satisfaction of Consumers. The closed-ended
questionnaire was used to collect 400 consumer samples. The research instrument
was a questionnaire with a reliability coefficient of 0.880 and data were analyzed by
using Multiple Regression Analysis. The results were Demographic factors and
psychological factors in perception And attitude Affecting the consumer satisfaction
with the species. Food and Farm and approving hypothesis. With the statistical
significant level of 0.05

Keywords : Marketing Strategy, Social Media, Pansook Food and Farm, Satisfaction,
Tourism industry
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