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Marketing Mix and Motivation for Using Service in the SOS Shop of Female

Consumers in Bangkok
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ﬁuaawuﬂmLwﬂ‘mmﬂ,uﬂsqmwumumammuaammmaaamm“ﬂu 0.05 darulady
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pehaiituddyneadfiiseiu 0.05

AraAgy : ksegals, msithlduinms, aaszaunenanaa (7Ps)

Abstract

This research aim that studying the motivation and marketing strategies that
affects for using service in the SOS shop of female consumers in Bangkok. Furthermore,
the study found that personal factors in age, career and monthly income that is
different had no effect for using service in the SOS shop of female consumers in
Bangkok with the statistical significance level of 0.05. The marketing mix factors in
service processes that affects for using service in the SOS shop of female consumers
in Bangkok but product, price, distribution channel, Promotion, personnel and physical
environment had no effect for using service in the SOS shop of female consumers in
Bangkok with the statistical significance level of 0.05. In terms of motivation factors in
Emotional Buying Motives that affects for using service in the SOS shop of female

consumers in Bangkok but Rational Buying Motives and Patronage Buying Motives had
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no effect for using service in the SOS shop of female consumers in Bangkok. Statical

significant for this research is 0.05.

Keywords : Motivation, using service, 7P’s marketing mix
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