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Innovative Marketing Communication which Affected an Engagement of Buying

ZA Cosmetic Products of Consumers in Bangkok

Lofgsend wadduid iaws 1sums was “Aawus yung
infnwauivimseatn AnzIng1n1sians uwninenaeauing
eremans1sd s, AnEINEINTIAMST avnInenaedauIng

UNANED
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Tun19idede wuﬂmﬁlﬁmmmmma ZA $1U21 400 AU Imsﬂfnquaaumﬁlumsmuswsw
Foya WUl mmauLmuaaumua'gulwmLﬂumwm flogeglugae 21-25 U(Fesaz 87.5)
awmﬂuumsauuauunﬂnm ﬂﬁlmaaamamauaaivmw 9,000 - 15,000 U Tagasdly
nMsaeLrieid1anezA 1ads deviou wazileildinedendilumsterdosdroneaieas 501 -
1,000 UM Feanmsiamudeyadnarsuudiateeulatveuilnaungafe Facebook
u’smmsmmsaamimqmsmmmmuwamaﬂmmnwu’tumwamimmmq ZA $1UN1NNSANG
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nsdananssy Taesiegluszaud

Frd181y : uinnTsunIsdaasnienisaain, wofingsunisde, Yededsrrnseans,
55Uz, Augniuluntsde, 1nfesdo1za

Abstract

The purpose of this research is to study the marketing communication
innovations that affect the commitment to buy ZA cosmetic products of consumers in
Bangkok. Which the sample group used in the research is 400 consumers of ZA
cosmetics using questionnaires to collect data. The results showed that Most of the
respondents are female. Age between 21-25 years(87.5%) are students. The average
monthly income is between 9,000 - 15,000 baht. The frequency of buying ZA cosmetics
1 time per month and the cost per time to buy cosmetics 501 - 1,000 baht per time.
Channel to follow the information on the online society of consumers. The most is
Facebook. Marketing communication innovations that influence the commitment to
buy ZA cosmetics in advertising Sales by using salespeople Promotion Public relations

and activity Overall is at a good level.

Keywords : marketing communication innovation, buying behavior, Demographic
factors, awareness, purchase commitment, ZA cosmetics
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