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Marketing factors affecting private dormitory selection of Silpakorn University

students, Sanamchan Palace Campus Nakhon Pathom Province
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T¥nns3nszaiannasifannga (Multiple Regression Analysis) nan153denuinlade
Aunaumnensnanad toud Jadesundnduet dusian duviia dunsdadiunisung
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AatnsIvenuswsssviauudiums Saminunsugu

Abstarct

The objective of this research is to study the marketing leadership that
influences the dormitory selection of Silpakomn University students. The closed-ended
questionnaire was used to collect 400 consumer samples. The results of the research
revealed that the marketing mix factors, which are product factors, price, location,
promotion, physical characteristics. The process and behavior of the dormitory
response (AIDA MODEL) is word of mouth, resulting in the consumers choosing the
private dormitory of Silpakorn University students, Sanamchan Palace Campus Nakhon
Pathom Province With the statistical significant level of 0.05.

Keywords : Marketing strategy, response behavior to private dormitory of Silpakorn
University students, Sanam Nakhon Pathom.
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