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Abstract

Research on financial technology perception that affects the satisfaction of
cashless living among consumers of various ages Its objectives are 1. To study the
perception of financial technology that affects the satisfaction of cashless living among
consumers of various ages. 2. To study the behavior of using financial technology of
consumers of various ages. From the study, it was found that most of the respondents
were female, single status, with bachelor degree, aged between 17-36 years, working as
a student. Income is less than 10,000 baht, which is a change in financial transactions
that occurred century. 21 regarded as a change in economic theory The trend of this

change has been extended to countries around the world including Thailand. As a result
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of the change Being a cashless society will cause people's consumption behavior to
change. Product purchase Will be more popular to purchase through online networks
Consumers will need convenience, speed, modernity, resulting in business operations
having to adapt to accommodate changes. The QR code system will become an
important part of the financial system. As well as consumers must be cautious in
spending to fit the income received Therefore, understanding of the changes will help

the stakeholders to be prepared for the consequences in the near future.

Keywords : perception , financial technology , multigenerational consumer
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