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The Influence of Food Bloggers on Online Media on the Customer Path in Buying Decision

for Food Products
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Abstract

Food is one basic factors for human living. Changing food consumption behavior, increasing popularity of social
media, Blogs found on various social media sites are alternative for many consumers to pay their attention in blogger’s
review.

The objectives of this research were 1) to study the personal factors influencing customer path( 5A's) in buying
decision making for food products, 2) to study the influence of food bloggers on customer path( 5A's) in buying decision
making for food products, and The population of this research was 400 internet users with prior experience of reading
or receiving information from food bloggers as well as buying behavior for food products in Bangkok. A questionnaire
was used as a research instrument. Data were analyzed using frequency distribution, percentage, mean, standard
deviation, Pearson Chi-Square, Multiple Linear Regression Analysis. The results indicated that 1) in terms of personal
factors, the respondents mostly were females, 25-34 years old, graduated with a bachelor’s degree or higher, worked
as employees of private company, earned monthly income of 15,001 - 30,000 baht. 2. Food bloggers’ presentation,

presentation style, interaction between food bloggers and followers, popularity, expertise, mutual experience in
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products, which was consistent with the set hypothesis with a statistical significance level of 0.05. The findings of this
research would be applied for extending idea about the influence of the blogger on other types of products. The findings
would be used to improve the product to meet consumers’ needs.

Keywords: Food Bloggers, the Customer Path, Buying Decision
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