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Abstract

This research aims to study the method of creating a digital image toward a tourist destination goat
for hostel business in Bangkok: Research to create a grounded theory, with the data collected by an in-
depth interview with key informants, consisting of 15 entrepreneurs, employees, and customers.

The research outcomes were as follows: 1) creating a unique location image using delicate design
and decoration 2) creating an image on the social platform 3) creating an excellent service image 4) creating
an image of perfect facilities.

Suggestions from the researcher, this research can be used as a guideline for creating a digital image
for the hostel business. by utilizing modern technology to operate the business, for example, using artificial
intelligence (Al) in big data analytics (BDA) to analyze the market and assess the best options for the user,
or designing the user interface (Ul) on the digital media and social media platforms (SMP) to allow the users
to interact with the service, creating an interactive experience between the user and the hostel. To create
a positive electronic mouth-to-mouth communication (€Wom) influencing the decisions making of the other
user. In closing, the digital image (DI) creation model to the destination of choice to stay in the hostel in

Bangkok. It can create sustainability for the business and be a hostel business model.

Keywords: Digital Image Entrepreneur Hostet
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