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Abstract

The study of the effect of travel destination image on behavioral intention through
memorable tourism experience has three objectives. One is to study the level of
destination image, memorable tourism experience, intention to revisit and intention to
recommend to others of the foreign tourists. Two is to study the influence of destination
image that impacts the memorable tourism experience. The last is to study the impact
of memorable tourism experience to intention of the foreign tourists to revisit and
recommend to others. The study is a quantitative research. The group samples are 510
foreign tourists that are European and Asian who had travelled to Bangkok. The method
used is sampling as convenience. Questionnaire was used to collect data and the data
collected were analyzed by using the structural equation modeling.

The results show that most of responders are male that are 56.7 percent of the
samples, 42.5 percent of them are between 16 and 30 years old, 67.3 percent of them
are single, 63.9 percent of them live in Asia and 46.5 percent of them had been to
Bangkok more than five times. Responders have the highest level of agreement about
the destination image, memorable tourism experience, intention of the tourists to revisit
and recommend to others. The results of hypothesis testing have found that destination

image has positively influenced the memorable tourism experience of foreign tourists
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and the memorable tourism experience also has a positive influence on intention of

foreign tourists to revisit and recommend to others.

Keywords: Destination Image, Memorable Tourism Experience, Behavior Intention,

Intention to Revisit, Intention to Recommend
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Good-ness of Fit Index (GFI) = 0.920, Normed Fit index (NFI) = 0.953, Comparative Fit
Index (CFI) = 0.980 uas Root Mean Square Error of approximation (RMSEA) = 0.024 3n#1
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(Structural Equation Model : SEM) 1unseSutgauduiusang q nan1siasesiiaseild
Ta waid Chi-Square/df = 3.029, Root Mean Square Residual (RMR) = 0.035, Good-ness of
Fit Index (GFI) = 0.835, Normed Fit Index (NFI) = 0.889, Comparative Fit Index (CFI) = 0.922
and Root Mean Square Error of approximation (RMSEA) = 0.063 dlefsanmaninaAdaili
16 wuin fiermasandesduszivi vindufideliiintsmaasvauuigiudislunaauns
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CR. = 9.423 uay p-value = 0.00) HAWARII1 BoUTUANNRFIUN 2 (Hy) wazd wivauufgiud 3
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0.01 (B = 0.767, A1 C.R. = 15.165 Uag p-value = 0.00) HALAAII1 BBUSUALNAFIUN 3 (H,)

AITNT 3 UARINANTNAADUALNAFIY

GHHE L fianus Beta (B) | PS.E. ‘C.R. 4p- Nan1InAgau
value

GHEL R DI > MTE 0.840 0.072 | 13.173 | 0.000** | weuiuauuFgu

auuRgIu 2 | MTE —>REV | 0.451 0.072 | 9.423 | 0.000% | weudvaNuAgIY

auufgu 3 MTE —> REC | 0.767 0.064 | 15.165 |0.000** | @euFUAUNAFIY

Note: ** p < 0.01
® Standardized Parameter, ® Standardized Error, © Critical Ratio, ¢ Significant Level

Dl = nwdnwaluvawiaaiien, MTE = Uszaunsalnvaaileniinand, REV = auadlanduliviaaiad)

,REC = msuustiuenss
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