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Abstract

The objective of this research were to study demographic factor affecting pattern of
searching via Google Search for online purchasing in Bangkok consumers. The samples were
randomly selected from 400 personal customers who have google search experience. Research
instrument was a questionnaire. Data were analyzed using frequency, percentage, mean, standard

deviation and analysis of variance. The research found that differences of genders, ages were
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resulting in different pattern of searching via Google Search for online purchasing in Bangkok
consumers at 0.05 level of significance. The most personal customers select to access access

popular shopping website and decide to buy it while use Searching them 1-3 times
Keyword : Search Behavior, Pattern of Searching, Google Search
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