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Factors Affecting Online Shopping Decision Behavior Of Consumers In Muang District,

Nakhon Pathom City

[y o 2

a ¢ o 1 a £
GljﬂﬂéWQﬁ ?‘!ﬂﬂ’] e bNINENT BUNSIN

Chitsanupong Sukkam' and Kreagrit Ampavvat2

UNANELD

) s

npUszasAitadnudadedudserinsanans Jadeniamsnain waznginssulunisae

@

RRFRLIIIEY
dudmsdeseaulatvefuilan sufsnsfnundadedudssvinsaansuardadenisnisnainiidanasie

noAnssulunmstedudmisdeesulatvesiuilan nqudtegranldlun1sfinuide e guilaalu dunaiiles
<

'
o w a

Fadauasugu $1uau 400 au lnelduvuasuawesulaiiluniediolunisiivsivsndeoya wazidoyad
Iuinszinarnsadfnuinguszasdvesanideselusunsudusagy Feadanldlunmstnszvidoya fe
atAdnssULN Usznoume anud Sevay Aledewazdrudonuuunggiu wazadfgausunn Usenaunie

Independent Sample t-test, Chi-square iLa¢ Multinorminal Logistic Regression Analysis

= 1Y =2

= ! U U ] ] [ a a | a a e~
HaNsAny1 WU naudtegdwnauneandgs dong 21 - 25 U dseaunsfne) USygninse

' '
A A

Wiguwin Sondiw dnisew/dndnw Ssgeziavieu desnit 1 U way d51eldninan 15,000 v daulugded

14fe Facebook fingfnssunisde 1 - 2 Aswawfou Lazidenteluszausindosndn 1,000 um

' ¥
saa ' A a v '

nan1snadevaNuAgIu wud1 Jadeaulssyinsmansiinanedenldlunisdedunwananeiu laun

'
o s

918 SEAUMIANY 01T Useaaumsalvinau wazseausels Jadeainussansmansiiinaseninudilunisie
!

a v

dudruanang loun e Jadearudserinsmansidnadosedusialunsaedudn laun tna o1y ey

! a A a v

M3finw a7 Yszaunsalviinu waeseld Tudiuveansd@nwdadenisaaianinasengfinssunisdedudi
nedeseulal nansaaeuaNNAgIy wud Yadenuniseaiadiinadedeilidedunvesuilaa laun A
HAnduTuaraus1n1 Jademnanisaainfiinadeanudlunsdedumvessuilan laun dundnduen diuseau

srelunmsteduatuliivadenisnisnainsilandinaasnadu

AanAsy: ngfnssulunsYedun, dessulatl

1 o =

INANYIUUAININGNaY ABEINGINTTINNIT WINededalinsg

2 v ° = = o = o o
ﬁ‘lﬂﬂﬂ?ﬁﬁliﬂ’\ﬁiﬂr A3. UsEa@nvivINIsnatn AuEINgINITINNIG WninensedalIng



258

Abstract

This research aims to study the demographic factors, Market factors and behavior in
shopping through online media of consumers as well as the study of demographic factors and market
factors affecting the behavior of consumers in shopping online. The sample group used in the study
was 400 consumers in the capital of Nakhon Pathom province. An online questionnaire was used as
the tool for collecting data. The data were analyzed for statistical purposes of the research program.
The statistics used for data analysis was descriptive statistics, including percentage, mean and standard
deviation, and quantitative statistics, include Independent sample t-test, Chi-square and logistic
regression analysis.

The study found that the majority was female between 21-25 years, with bachelor's degree
or equivalent, working students that have less than 1 year work experience and with an income of
less than 15,000 baht per month. The most used media is Facebook. The buying (behavior frequency
is) 1 - 2 times per month and choose to purchase in the price level of less than 1,000 baht.

The result of hypothesis testing found that the demographic factors affecting the media used
in the purchase of different goods including age, education level, occupation, working experience and
income. In the study of the marketing factors that affect buying behavior in shopping through online
media. The results of hypothesis testing showed the market factors affecting the media used the
consumer to buy goods by including the product and the price. The market factors that affect the
frequency of purchase of the consumer include the product, but there are no marketing factors which

affect the price level for purchasing goods at all.

Keywords: the behavior of purchase, online media
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