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‘Nakhon Pathom Rajabhat Unive

Factors that influence client confidence in using applications (KMA) of Bank’s

customer Ayudhya Public Company Limited
Nantapak Taerungreaung'”and Santidhorn Pooripakdee!
Faculty of Management Science, Silpakorn University.

y/\/am‘apok. taerungreaung@gmail.com
Abstract

This objective of this study were 1) to study demographic characteristics that influences on
confidence in using application (KMA), 2) to study marketing mix factors that influences on confidence in
using application (KMA) and 3) to studly experiential marketing factors that influences on confidence in
using application (KMA) in Thailand. By using questionnaires to collect dada with 405 sample of
customers who use the application (KMA) service. Data were analyzed by frequency, percentage, mean,
standard deviation and hypothesis test by t-test, f~test and multiple regression.

The finding showed that education levels and incomes have an influence on the confidence in
using application (KMA) (service quality), education levels and status have an influence on the
confidence in using application (KMA) (trust) and jobs have an influence on the confidence in using
application (KMA) (corporate image) and study marketing mix factors that influences on confidence in
using application (KMA). But, experiential marketing factors that influences on confidence in using
application (KMA) not insienificant at 0.05 level. The results of the study can be used to create marketing
promotion policies along with the creation of experience marketing and customer recognition. To eive

customers confidence i the application (KIMA),
Keywords: Application (KMA), Marketing Mix, Experiential Marketing, Confidence
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- ¢ o . . . 5 s ~ i . . 3 ' o o

Bumostla (ntemnet Banking) wazsurr1snigunsalinfoudl (Mobile Application) @3vsgauvinliaiwisn
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mws'zmaaﬁaﬁﬂé’mmmaﬂm@aﬂaxﬁummi 386 0.807 N
1 i UATHANTUSNNS 3.98 0.817 N
2 anwmlnade 391 0.790 N
3 AMEnYalsAng 4.09 0.733 1N
awsravesanuidetiulunslduing 3.99 0.780 10
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dutszaumensneannd wildundoeg ey Uadoiumssanadsssaunsalnduiidiadsedly

SEAUES LazA? widssiulunnsliusm 15¥NeuTee 1L«a¢&‘e)cﬂu; AU LAAE IR IR 5197 1

4.2 NMAFDUEUAZIY
msnadeuaIEgIui 1 nuleouamidvinadenudeiuiue ul il sefunsineiBvEweso

a4 o = =
30 wﬁauunmmu Lh% 8']‘2}7‘#1‘@1/1.1‘7/15 @amwm%mmm UROINNTITUIMT WARHATRITY 2

<

=4 @ : ) < IR 5 v o s
AITIN 2 LLa@ﬁﬂ’J“ziiﬁm"ﬁéﬁ%BWJNUSZ‘U'\MMHS%LL@&‘JFX’;":J;!Lfdﬁ)ﬁmsumiﬂlkt@ﬂwmﬂ’vu (KMA)

andasivlunslduounandu (KMA)

Uszvnsaans AUNINAITUINTG anulingda mwdnunlanng

t/F Je) vF Io] t/F P
Live -1.250 0.212 -(.858 0.391 -0.744 0457
81y 1.573 0.181 1.496 0.203 1.488 0.205
GHE ek 0..677 0.509 4.463 0.012% 0.764 0.467
SEAUNIANE 4.706 0.010%* 4,193 0.017** 3.088 0.047**
3l 0.659 0.655 1.042 0393 0.626 0.680
1N 2.030 0.042%* 1.356 0.217 1.470 0.166
5 < 005

nsneeUANLAFIUT 2 wuhladednszaumismanayngdniiivinadenrudedulensliuinsuey
wiladu (KMA) Tagudnda 99071 domiamsdadiving uasnisanadumeniseainasoen (B) = 0.398 0.084
0.256 uaz 0.152 fidwanazasuremnuuysy Jsmvaennawmsuinisle 62.2% (B) = 0.309 0.173 0.196 uas
0.236 fidswauazsursaruulssimasmnylindald 62.2% uas (B) = 0285 0.168 0.153 uay 0.236 fidua

waraduieATILUTU TR A A NwalawdnTld 52.6% nuansned 3

IR 3 Msvsasuaudiiudsewinaedadudssannan maa B ninasanudesiulunstduinisuey
WALATUKMA
arsidasiulumsliuinmsusUnEindukMA
Jadudrudszaunisnisnana AMNIMNITUINTG anulineda AMwanwalasAng
B P B p B p

NAR N 0.398** 0.000 0.309** 0.000 0.285% 0.000
FR! 0.084%** 0.041 0.173% 0.000 0.168** 0.000
domrenisindming 0.256%* 0.000 0.196%* 0.000 0.153%* 0.000
AFARATUN N IREATN 0.152%* 0.001 0.236%* 0.000 0.236** 0.000
** <005 R™= 0.622, R'= 0.622, R*= 0.526
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wavad (KMA) Tnedseamduila pa1u3dn uavnisnazviidiody (B) = 0.317 0.322 uay 0.266 fidwauazesuiy
pralsUrnemmammsdnsld 713% anu§dn anufe wasnisideslss (B) = 0,485 0.165 uay 0.135
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0.358 waw 0.150 WE‘NNG EpaUIsANLUTUTIUIBIA WENBEIE arnslel 59.9% Gl":llﬁ']ﬁ’lﬁﬁ 4

asgi 4 nMsvadeuaLdTuSsEinala s unesa el sraumaniniisvinaden nudetulumslduinng
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Uszarunyal B p B p B p
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nadeulea 0007 | 0888 | 0.135% | 0010 0043 0.465
#5 < 0.05 Ri= 0.713, R%= 0.685, R%= 0.599
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