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Abstract
The purposes of this study were (1) to explore demographic factors for a newly opened
restaurant in Samut Songkhram Province, (2) to explain consumption behavior for a newly

opened restaurant in Samut Songkhram Province, and (3) to identify marketing strategies

influencing consumers’ purchasing decision process for a newly opened restaurant in
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Samut Songkhram Province. This study was a quantitative research. The sample was 400 male
and female consumers aged 20 years and over who have visited a newly opened restaurant
in Samut Songkhram Province. A questionnaire was used as a research instrument. Data were
analyzed using statistics, including frequency, percentage, mean, standard deviation (S.D.) and
Regression Analysis. The results of this study indicated that (1) for demographic factors for a
newly opened restaurant in Samut Songkhram Province, most of the respondents were
fernales, aged 41 years old and over. Most of them were singles, earned monthly income of
10,001-20,000 baht, and owned private business, (2) in terms of consumption behavior, most
of the respondents ate out 1-3 times per month; an average cost per time was 500-1,000 baht;
visited a newly opened restaurant between Saturday and Sunday from 12.00 to 18.00 hrs.,
and (3) marketing strategies influencing consumers’ purchasing decision process were process,

product, physical evidence, people, and promotion.

Keywords: Marketing strategy, Consumption behavior, Purchasing decision process
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