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Abstract

The purposes of the research were to build the business innovation to design of routes for local
experience tourism by stakeholders’ participation of Mae Hong Son Province. This’s Qualitative Research
and choose a specific audience by purposive sampling at tourism community areas consisting of Huay Hee,
Huay Tong Kor, Huay Kung and Huay Poo Ling Communities. The sample consisted of 65 people from The
Local Community leader and Villagers, Stakeholders with local experience tourism in Mae Hong Son
Province, Representatives of various agencies involve and Thai Tourists group, who’ve a local experience
tourism from abroad and are willing to pay. The research are findings to showed that 1) The design targeting
of the local experience tourism route of Mae Hong Son Province according to needs and lifestyles from
European quality tourists. Including the potential and readiness of the tourism community of Mae Hong
Son Province with a network of tourism operators as mentors to the tourism community and organize
tourism activities for tourists to access the local experiences and opportunities of marketing for local tourism
businesses can attract the attention of European quality tourists for benefit for social contribution business
benefit and the tourism income distribution for local sector. 2) The design of routes for local experience
tourism by stakeholders’ participation set a 5 Day and 4 Night travel program with present the identity

tourism route in “Nature, Normal, Challenging and Unexpected”

Keywords: BUSINESS INNOVATION, LOCAL EXPERIENCE TOURISM, PARTICIPATION, ROUTES DESIGN
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