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THE FACTOR OF ELECTRONIC MARKETING MIX AFFECTING THE DECISION TO ONLINE SHOPPING
BEHAVIOR IN THE COVID-19 PRE-PANDEMIC AND DURING COVID-19 PANDEMIC CASE STUDY OF
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Abstract

This research aimed to study the online shopping behavior in the COVID-19 pre-pandemic and
during COVID-19 pandemic, using the theory of marketing mix 6Ps for selling products through E-Commerce.
The sample in this research was 266 people of 4"year students, Faculty of Management Science, Silpakorn
University, Phetchaburi [T Campus, who were cooperatively convenient to answer questionnaires.
The resulting data were performed with a statistical package for analysis using descriptive statistics, including

frequency, percentage, mean, standard deviation, inferential statistics, and t-test to test the hypothesis.
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The research results were found that in the COVID-19 pre-pandemic, the distribution channels were
considered the most with the average 4.09, followed by the promotion 4.01, and the personal service was
the least 3.47, but during the COVID- 19 pandemic, the sales promotion was considered the most with the
average 4.56, followed by the distribution channels 4.52, and the prices were the least 3.91, which showed
differences in opinion on the marketing mix 6Ps (E-Commerce). Therefore, this was consistent with the

assumption that the opinion on the marketing mix 6Ps affected the online shopping differently.
Keywords: COVID-19, ONLINE GOODS, COVID-19 PRE-PANDEMIC, COVID-19 PANDEMIC
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